LET'S GET STARTED!

Where would you like to begin?

s
<

TIP: USE YOUR KEYBOARD ARROW KEYS TO MOVE FORWARD = (R GO BACK <=



Access

WE ARE ACCESS INTELLIGENCE B

Access Intelligence (Al) is a leading worldwide information and marketing company that provides
unparalleled business intelligence and integrated marketing solutions to nearly a dozen global market sectors
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AUDIENCE PROFILE

POWER equips professionals in generation with the resources to make decisions that power the future.

INDUSTRIES

ENGINEERING, PROCUREMENT,
CONSTRUCTION

16%

CHEMICALS

‘9%

SPECIALIZED PRODUCTS

POWER GENERATION

43%
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Iy

6%

JOB FUNCTION

ENGINEERING,
OPERATIONS,
MAINTENANCE
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REACH

With a total audience of
over 2 million, POWER is
the leading global media
brand addressing all aspects
of power generation.

MAGAZINE SUBSCRIBERS

6ok

PRINT/WEB

MONTHLY PAGEVIEWS

216K

LIVE EVENT ATTENDEES

4,224

EVENTS

NEWSLETTER SUBSCRIBERS

219K

EMAIL

MARKETABLE EMAILS SOCIAL FOLLOWERS

392K 26K

EMAIL

ANNUAL WEBINAR ATTENDEES

4,751

EVENTS




REACH

Engage our community of power
generation professionals worldwide




DISTRIBUTED ENERGY

EDITORIAL CALENDAR
G

PLANT OF THE YEAR NUCLEAR SPECIAL REPORT
RESOURCES AWARD (INCLUDING TOP PLANTS)
ANNUAL INDUSTRY HYDROGEN TRENDS RENEWABLE TOP PLANTS
FORECAST
| JANUARY | MARCH L |y | SEPTEMBER _ | NOVEMBER
FEBRUARY APRIL TINE T aveust [ ocToBeR | DECEMBER
POWER GRID AWARDS POWER RANKINGS
GAS POWER TRENDS
DIGITAL TRANSFORMATION TRANSMISSION § GAS TOP PLANTS
SPECIAL REPORT DISTRIBUTION SPECIAL

REPORT


https://www.powermag.com/wp-content/uploads/2023/10/pwr-editorial-calendar6-2024.pdf

EDITORIAL HIGHLIGHTS

Our broad coverage and in-depth interviews keep our readers engaged and returning each month

© NEWS & TEL‘HNOLOGY FOR THE GLOBAL ENEHGYIMDUSTHY SIN(,'E 1882

WwWW.powermag.c e January 2023

2023 |
PULSE PULSE OF THE INDUSTRY

OF THE

INDUSTRY!| Kicking off the year, POWER Magazine looks ahead at the
biggest stories, trends, and forecasts for the upcoming year.

Learn More About Our Award Programs and Deadlines

ive Nucléar Technology | 22
les in Focus | 26



https://www.powermag.com/power-awards/

EDITORIAL HIGHLIGHTS

Our broad coverage and in-depth interviews keep our readers engaged and returning each month

NEWS & TECHNOLOGY FOR THE GLOBAL ENERG DUSTRY SINCE 1882
WWW.powermag.com  No. 10 ber 20:

N POWER MAGAZINE'S TOP PLANT

Pages 20.23 POWER Magazine's Top Plant awards occur throughout the
' year, highlighting the innovative Renewable, Gas, and Nuclear
plants in the industry.

Learn More About Our Award Programs and Deadlines

efitsof Fiber-Reinforced Polymer in Po

Woflﬁ’slargest Post-Combustion CafBon Capt


https://www.powermag.com/power-awards/

EDITORIAL HIGHLIGHTS

Our broad coverage and in-depth interviews keep our readers engaged and returning each month

A'A \
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Mar 111
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Reinvention, Water, and Hydrogen Awards | 18-23
Mid-Year Industry Forecast | 24
Sophisticated Microgrids | 26

A:.(en
M Intelligence

PLANT OF THE YEAR

Plant of the Year is the most prestigious award in the POWER
industry.

Learn More About Our Award Programs and Deadlines


https://www.powermag.com/power-awards/

PARTNER SUCCESS

The POWER brand is dedicated to
providing its global audience with
exclusive insight on the latest industry
trends, best practices, and news about
power generation through print, digital
media, and in-person events.
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W BWRX-300 Becomes First SMR to
Clear Two Phases of Canadian
Nuclear Design Review

of Canadian Nuclear

Page 18

DIGITAL

Across powermag.com and our seven
newsletters—POWERNnews, COAL

POWER Direct, GAS POWER Direct,
RENEWABLE POWER Direct, NUCLEAR
POWER Direct, HYDORGEN POWER
Direct, and Best of POWER—we cover new
technologies, market developments, and
the industry issues that matter most.


http://powermag.com/

Experience g
poweR O

EXPERIENCE POWER

Experience POWER
week is the intimate,
solutions-driven event
where electricity
generators meet to
collaborate with energy
leaders across multiple
verticals.

Learn more - Experience
Power

®)

DISTRIBUTED
( )energy

HYDROGENEXT = CONFERENCE

HYDROGENEXT

HydrogeNext covers the
full hydrogen energy
value chain from
production to

distribution and end-use.

Learn more -
HydrogeNext

DISTRIBUTED ENERGY
CONFERENCE

The Distributed Energy
conference brings
together utility-scale
electricity providers with
other power generators.

Learn more - Distributed
Energy Conference

LIVE EVENTS

®

Electric Power

Insights

ELECTRIC POWER INSIGHTS

Electric Power Insights
addresses traditional
power generation topics
from generation to
delivery, covering the full
energy value chain across
all fuel types - gas, coal,
nuclear, and renewables.

Learn more - Electric
Power Insights

CONNECTEDPLANT
CONFERENCE

=)

CONNECTED PLANT
CONFERENCE

The Connected Plant
Conference is the ONLY
event covering digital
transformation and
digitalization for the
power and chemical
process industries.

Learn more - Connected
Plant Conference


https://www.experience-power.com/
https://www.experience-power.com/
https://www.experience-power.com/hydrogenext/
https://www.experience-power.com/hydrogenext/
https://www.experience-power.com/distributed-energy-conference/
https://www.experience-power.com/distributed-energy-conference/
https://www.connectedplantconference.com/
https://www.connectedplantconference.com/
https://www.experience-power.com/electric-power-insights/
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NEWS & TECHNOLOGY FOR THE GLOBAL ENERGY INDUSTRY SINCE 18,

PRINT ADVERTISING

Legal & Regulatory | March 16, 2023
BWRX-300 Becomes First SMR to
Clear Two Phases of Canadian
Nuclear Design Review

GE-Hitachi Nuclear Energy’s (GE
he first two phases of the Cana

the first t
(CNSC) Vendar

by Sonal Pate |

H's) BWRX-300 design has cleare
adian Nuclear Safety Commission’s

D
POWER MAGAZINE

POWER provides the most important business operations and
legal and regulatory news, as well as operations and
maintenance information, for the power generation industry.

Magazine Advertising Features

® [Fachadhasaprintanddigital equivalent

e Multiple sizes available, including cover wraps

gl & Regutatory | March 16,2
BWRX-300 Becomes First
SMRto Clear Two Phases
of Canadian Nuclear
Design Review

Added value special advertorial sections

Ad/Market research


https://www.powermag.com/wp-content/uploads/2023/09/39864-pwr22-mk-print-tb6adspecs.pdf

WEBSITE ADVERTISING

AD UNITS

. Rates are based on cost per thousand
Extind eqU'Pment@l; Mobil (CPM) impressions (powermag.com
with Mobil™ Solvan averages over 1 million impressions per
month).

News & Technology for the Global Energy Industry

POWERPIantID POWEREvents Business Coal ConnectedPlant Distributed Energy Gas Intel

OFluitec

Featured News
U.S. Air Force Selects Fast
= = # Microreactor for Nuclear Power . -
= Pilot
Nuclear|August 31, 2023
rizona Site Will Host Long-

A e Rectangle

Featured e - S d iio: I“" .
U S Alr Force Selects Fast B

Microreactor for Nuclear Power e oicinien i )
Pilot " 5 e Native

The U.S. Air Force's first nuclear microreactor planned for Eielson Air Force Base in Alaska under a
federal nuclear microreactor pilot program will be an Oklo liquid metal-cooled fast reactor. The Defense of

® [oater

e Half page


https://www.powermag.com/wp-content/uploads/2023/10/specs-power-media-kit-020623-lowres.pdf

WEBSITE ADVERTISING

AD UNITS

Featured Categories@

installations where deployment of U..-developed advanced nuclear technology will improve power reliability
ates are based on cost per thousan

THE WORLD IS READY
R [EWABLES.

Another Critical Pilot for Oklo

. CPM) impressions (powermag.com

Experimental Breeder Reactor-ll (EBR-Il) that uses liquid metal as a coolant. The company recently uprated
its design's capacity offerings to between 15 Mie and 100 MWe. The compact fast reactor uses a high-

e averages over 1 million impressions per

Oklo, notably, already has an agreement vith with Idaho National Laboratory (INL) to demonstrate down-
blended HALEU in a commercial-scale Aurora reactor within a 2026 or 2027 timeframe, and itis seeking

licensing for the Idaho Falls project. In March 2020, Oklo submitted the first-ever combined license

application (COLA) to the NRC for an advanced non-light water reactor (LWR) for the INL project. While m O n t h

NRC staff in January denied the application “without prejudice.” Oklo in September 2022 formally .
relaunched the licensing effort with the submittal of a licensing project plan

® | eaderboard

° -$129 CPM

Committed to
Powering Georgia

\ * I = .
Oklo has an agreement with Idaho National Laboratory (INL) to demonstrate downblended HALEU - S - . | | U | d

in a commerdial-scale Aurora reactor within a 2026 or 2027 timeframe. Oklo's two commercial
power plants planned vith the Southem Ohio Diversification Initiative (SODI) will provide up to 30
MW of clean electric power and over 50 MW of clean heating, with opportunities to expand
Courtesy: Oklo

The company s pursuing a Part 52 NRC licensing approach. “For a company that is both des

constructing, and operating a facility. the Part 52 pathway Oklo is pursuing allowrs for greater speed and
repeatability by licensing nuclear power plants of the same design utilizing the ‘R-COLA/S-COLA approach.

e Native

® [oater

e Half page


https://www.powermag.com/wp-content/uploads/2023/10/specs-power-media-kit-020623-lowres.pdf

WEBSITE ADVERTISING

AD UNITS

Rates are based on cost per thousand

EXPERIENC (CPM) impressions (powermag.com

News & Technology for the Global Energy Industry

HIGH IMPA : o averages over 1 million impressions per
s , : month).
- i B
Use this full-screen Fluid Banner y ® | caderboard
to maximize CTR% and Viewability =t
==
for your message § e Rectangle
= e -$250 CPM
=
5= .
[ e Native
® [loater

e Half page


https://www.powermag.com/wp-content/uploads/2023/10/specs-power-media-kit-020623-lowres.pdf

WEBSITE ADVERTISING

pOWE R Featured Categories @

Start your subscription 8
The project is expected (o siore energy for SRP's customers during caylight hours, primarily frem the 3
region’s abundant solar power resources. The system will send the energy to the power grid during the night. R ate S a re b a S e d O n CO St pe r t h O U S a n d

Officials said the system should store enough energy to provide customers with power for as much as 10

PANSION CPM) impressions (powermag.com

[ POWER and Enverus Partner on Power Industry

. R DATA averages over 1 million impressions per

POWER Enverus

ANTTD Downloadable CAD

Learn More Models for Use m O n t h B

POWER. the leading power industry trade publication covering all electricity generating technologies ey .

Designing Piping
and fuel types, and Enverus, a leading energy-dedicated Saas platform, are pleased to announce that
they've teamed up to deliver a robust research tool that provides specifics about every power plant
inthe U5,

Schemes

® | eaderboard

e Rectangle

The Desert Blume pilot project in Arizona will feature GMBIu Energy’s Organic SolidFiow
battery energy storage technology. Source: CMBIu Energy . | | U i |

‘We are privileged to work with CMBIu and gain experience with their extremely innovative technology.” said
Jim Pratt, CEO of SRR, the largest power provider in the Phoenix area. *“This resource will supplement SRP's
power system helping provide stored power for longer periods, especially in times of fluctuating, high energy

demand from customers in the Valley. It will be a helpful addition to SRP's significant number of renewable
resources and storage projects. which generally only store energy for up to four hours.” . ] ! O ( : P M
Desert Blume is a critical project to validate Organic SolidFlow batteries at scale and promote safe,

sustainable, and secure long-duration energy storage built in the United States,” said Ben Kaun, president of
CMBIu Energy’s U.S. division. “We're thrilled to collaborate with SRP to support their rapid clean energy

® [oater

e Half page


https://www.powermag.com/wp-content/uploads/2023/10/specs-power-media-kit-020623-lowres.pdf

WEBSITE ADVERTISING

ER Featured Categories &

AD UNITS

Government officials in Germany have approved a plan to bring some shuttered coal-fired power plants

back online in an effort to avoid energy shortages this winter. Cabinet members on Oct. 4 said they would ubscribe today!

ates are based on cost per thousan
by Darrell Proctor & The POWER Newsletters

Impressions (powermag.com averages over 1
million impressions per month).

duma’

i POWER Events o LeaderbOard

%ﬂgBrUéEﬁ Experience ¢| @
& CONFERENCE POWER HYDROGENEXT () Rectangle

Distributed Energy Conference Experience POWER HydrogeNext

The Distributed Energy conference brings together utility-scale electricity Experience POWER week is the intimate, solutions-driven event where HydrogeNext covers the full hydrogen energy value chain from production to
providers with other power generators, including commercial and industrial electricity generators meet to collaborate with energy leaders across multiple  distribution and end-use, bringing together power generation and chemical

facilities, educational institutions, cooperatives, and private enterprise, to verticals to overcome disruptions to ensure a reliable energy future. The process industry professionals to collaborate and leam about the fast-paced

dive into real-life applications, project planning, and the business and event s designed to bring the pages of POWER magazine to life and is advances being made toward a hydrogen economy. .
financial aspects of distributed generation made up of three conferences: Distributed Energy Conference, Electric ' I: | U | d

generation, Experience POWER was created to deliver on all aspects of
electric power generation from traditional power sources to distributed
generation solutiens and the role of hydrogen on the path to decarbonization

.
You have the choice to attend with an all-access pass, giving you access to .
all sessions in the Distributed Energy Conference, Electric Power Insights, a | \/(

and HydrogeNext or you can choose 1o attend a single conference of your

Power Insights, and HydrogeNext. Since there is not a “one-size fits all
Visit our site

Aug 14 -Aug 17, 2023
Aug 14 - Aug 17,2023 Savannan, GA
Savannah, GA

Choice. Any pass gives you access to the networking activities and the
exnibit hall at Experience POWER

e Half page
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WEBSITE ADVERTISING

AD UNITS

Rates are based on cost per thousand
(CPM) impressions (powermag.com

Sy averages over 1 million impressions per

"N NG TURBINES month).

INTRODUCING COMPRESSION
-BASED LOAD MONITORING

En Featured Categories &

What's new

Germany Restarts Coal-Fired SRP Shifts from Traditional IRP to

Generation to Support Winter Power ’‘Holistic’ Power Planning ) Le a d e r‘ b O a rd

Supply
‘-ﬁ‘ by Sonal Patel Trends | 10/05/2023 «§

\3\ by Darrell Proctor
e Rectangle

1 Decarbonization Through Energy Management

red by Sunt enta
Sponsored by Sunbelt Rentals . ENERGY

e [luid

Register for this Sunbelt Rentals webinar!
Sustainable business practices in construction are on the rise — and for good reason. Initiatives such as decarbonization, or the
effort to remove or reduce carbon dioxide output by switching from fossil fuels to alternative, low-carbon energy sources, are

gaining steam. Join Jason Thompson, SVP of Power & HVAC Services, Pump Solutions, and Live Events and Mark Wilton, director of M
sustainable energy - Power & HVAC, to explore various strategies to consider as you tackle your sustainability goals. . a t | ve

e ——————— oy

e [loater

° -$135 CPM
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EMAIL MARKETING

3 Practical Actions to Address Uncertainties in
Pathways for Reducing GHG Emissions

As organizations navigate the complexities of reducing greenhouse gas (GHG)
emissions, uncertainties in pathways can pose significant challenges. To help you
address these uncertainties and drive effective strategies, we're excited to share with

you the latest Gartner® report.

In this report, Gartner® delves into how meeting the long-term GHG reduction goals,
such as net-zero emissions, relies on managing market decarbonization, innovation
availability and financial uncertainties. Executive leaders must respond to these

uncertainties to retain stakeholder confidence and avoid claims of greenwashing.

VIEW REPORT

TARGETED EMAIL BLASTS

Send us your HTML and demographic selections and we do the
rest. Reach beyond your database for highly qualified business
leads through this valuable service.

Email Features
e (lientsupplies an HTML file and subject line

e Atargetaudience is selected

e After one week, we follow up with a report including full
deployment analytics

Pricing

e $750CPM



EMAIL MARKETING

lem

Industrial Solutions

GOOD THINGS
COME IN SMALLER &
PACKAGES 9

WATCH VIDEO (®

hange, a Xylem brand, is pleased to announce the addition of two new compact, low-c
ency models to its Plateflow® line of gasketed plate and frame heat exchangers.

anced engineering and high efficiency technology, models P45 and P55 deliver increa:
‘ormance in a smaller footprint and support applications such as oil and process cooling

a range of standard configuration options, the new Standard Xchange High Energy Effi
hsketed Plate and Frame Heat Exchangers deliver up to a 20% increase in heat transfg
B, up to a 20% reduction in surface area, and up to a 15% reduction in material.

WATCH VIDEO

RETARGETED EMAIL

Send your custom HTML email message to your selected
audience segment from POWER's coveted customer
database. And you have the option to have a follow-up email
automatically sent to users that engaged with the initial
email blast or to the non-engaged from the initial e-blast.

Pricing
e $750 CPM - Standard email blast

e $850 CPM - Standard email blast + email resend to
engaged segment (opens and clicks)

e $1,050 CPM - Standard email blast + email resend to
non-engaged segment



HOT PRODUCTS

HOTOPRODUCTS

PREMIUM PRODUCT SHOWCASE

Hot Products is a tool that guarantees product exposure to the
global audience of POWER. Whether it's a new product launch
or to promote existing products before an event, Hot Products
will give you the edge you need to ensure premium exposure.

Print and E-Letter Features

® Product photo

e 100-word product description
e URL toyour website

Pricing

e Starting at $3,100 for print and e-letter



NEWSLETTER ADVERTISING

POWER:cs POWERNEWS & BEST OF POWER

POWER Magazine Jobs White Papers Webinars Events Store August31, 2023

Arizona Site Will Host Long-Duration
Energy Storage Project

ﬁ_ - .- —=ss Aninnovative battery energy storage project, using a
== non-lithium technology, will be deployed at a
research center in Arizona. Salt River Project (SRP), POWE R N EWS RAT ES

the state’s community-based, not-for-profit public

power utility,...

Sponsor two issues, and get half off your third. Sponsor three
issues and the fourthissue is FREE.

U.S. Air Force Selects Fast Microreactor for Nuclear
Power Pilot

ey e Leaderboard Banner Ad 700x90/600x300/Text Ad $2,750
e Middle Banner 600x300 $2,241
Centrus, Oklo Set Out to Solidify HALEU Fuel Cycle,
o s s aronite woso o NN NSMAR ® st Banner Ad-300x250 $2,241

enriched uranium (HALEU) production, will partner with

microreactor technology developer Oklo on several
pioneering steps to build out the HALEU front-end supply

& e 2nd Banner Ad - 300x250 $2,241




NEWSLETTER ADVERTISING

OAL

- COAL POWER DIRECT

el | COAL POWER Direct is a monthly e-newsletter that delivers the
latest news and technology about the coal- fired power market.

NERC Identifies Energy Policy as Key Risk
to Grid Reliability Amid Evolving

?:ea:::::;erican Reliability Corporation (NERC) 63 K D I ST R I B U T I O N

will for the first time consider “energy policy” among
five significant evolving and interdependent risks to
grid reliability. In its latest biennial ERC Reliability...

COAL POWER RATES

POWER Bundle: Add Gas POWER Direct or Connected Plant
Direct and save.

. (JoINNow

How Do Power Companies Safeguard Against Winter
Weather Challenges?
In February 2021, more than 4 million people lost power for

e v s v ® |eaderboard Banner Ad 700x90/600x300/Text Ad $2,146
__ e Middle Banner 600x300 $1,908
e s e 1stBanner Ad-300x250 $1,908
e 2nd Banner Ad - 300x250 $1,908

that caused more than §1




NEWSLETTER ADVERTISING

GAS
POWERDIRECT

POWER Magazine Jobs White Papers Webinars Events Store August9, 2023

J-Class Gas Turbines Arrive at IPP
Renewed, Milestone for Giant Utah Cavern
ydrogen Hub Project
itsubishi Power has delivered two M501JAC gas
rbines to Intermountain Power Project (IPP)

¢« Renewed in Delta, Utah, a power plant that will

source hydrogen when it begins operation in 2025...

GE Vernova Building New 1.35-GW Gas-Fired Plant in
geria
Construction has begun on major natural gas-fired power
plant in Migeria, part of a plan by the country’s government
to help improve the supply of electricity amid frequent power
o® shortages.

FERC Adopts 'Historic’ Reforms to Ease Nationwide
Generation Interconnection Backlog

The Federal Energy Regulatory Commission (FERG) has
approved key transmission reforms aimed at clearing a
staggering backlog of more than 10,000 generation and
storage projects—more than 2,000 GW—stalled in
Interconnection..

GAS POWER DIRECT

GAS POWER Direct is a monthly e-newsletter that delivers the latest
news & technology stories about the gas-fired generation market directly
to the targeted gas segment of the power generation industry.

60K DISTRIBUTION

GAS POWER RATES

POWER Bundle: Add Coal POWER Direct or Connected Plant Direct and
save.

® | eaderboard Banner Ad 700x90/600x300/Text Ad $2,146
e Middle Banner 600x300 $1,908

® st Banner Ad-300x250 $1,908

e 2nd Banner Ad - 300x250 $1,908



NEWSLETTER ADVERTISING

HYDROGEN POWER DIRECT

POWER DIRECT | Stay abreast of all of the latest content that POWER has published
- nan focused on hydrogen and the energy transition.

40K DISTRIBUTION

HYDROGEN POWER RATES

Decarbonization Package: Bundle with Renewable POWER Direct
or Nuclear POWER Direct and save.

® |eaderboard Banner Ad 700x90/600x300/Text Ad $1,850
e Middle Banner 600x300 $1,316

e IstBanner Ad-300x250%1,316

e 2nd Banner Ad - 300x250 $1,316




NEWSLETTER ADVERTISING

NUCLEAR POWER DIRECT

NUCLEAR | Subscribe to a sampling of nuclear power-related articles from our
POWER DIRECT | website, not only from our daily news posts, but also from our
S monthly magazine.

il Firdhatl ki SIS Hadied kKa

S d LS e Hale

[ ————— 39K DISTRIBUTION

el baae

NUCLEAR POWER RATES

Decarbonization Package: Bundle with Renewable POWER Direct
or Nuclear POWER Direct and save.

e | eaderboard Banner Ad 700x90/600x300/Text Ad $1,850
e Middle Banner 600x300 $1,316

e IstBanner Ad-300x250 $1,316

e 2nd Banner Ad - 300x250 $1,316




NEWSLETTER ADVERTISING

RENEWABLE POWER DIRECT
RENEWABLE

POWERDIRECT | Discover the latest renewable energy news and information, including
e —— ——— e articles on new technology, operations and maintenance best practices,
industry trends, innovative projects, and much more each month.

DOD Backs Offshore Wind Project Near
California Space Force Base

A pilot floating offshore wind project near the
California coast has been approved by the U.S.
Dept. of Defense (DOD), the first of several steps

o by e G .. 55K DISTRIBUTION

VjHEd wy RENEWABLE POWER RATES

yopover Pt oy Pty CotapesDu Decarbonization Package: Bundle with Renewable POWER Direct or

Floods

Nuclear POWER Directand save.
| ® | eaderboard Banner Ad 700x20/600x300/Text Ad $1,850
T K e 1st Banner Ad- 300x250 $1,316
e 2ndBanner Ad- 300x250 $1,316




NEWSLETTER ADVERTISING

CAREERS IN POWER

- - POWER's print and digital job resources allow you to target
e R e BT OO R S passive and active job seekers in the power generation
What are you waiting for? Browse our exclusive job listings, tailored just for you! indUStry through print’ Oane and/Or e_neWS|etterS'

SEARCH JOBS | JOB ALERTS | POST A JOB

Careersin POWER

Recent Job Postings:

T —— 81K DISTRIBUTION

@ Rochester, MN

Assistant Performance Engineer, Nextracker
Q@ Hyderabad, India

Principal Account Engineer, HSB

P reereeo CAREERS IN POWER RATES

e |eaderboard Banner Ad 700x90/600x300/Text Ad $3,100
e o Middie Banner 600x300 $2.800

e 1st Banner Ad - 300x250 $2,500

e 2nd Banner Ad - 300x250 $2,200




NEWSLETTER ADVERTISING

CONNECTED PLANT DIRECT

:'—E’) gg:ggﬂﬁ%gmm : Connected Plant Direct covers the latest topics related to digitalization
. and the Industrial Internet of Things for both the power generation and
Connected Plant Direct chemical process industries.

OTHING PRQ (EAN 77K DISTRIBUTION
CTR NCE. PERIOD

The power industry's rapid adoption of digitalization is a striking axample of its dynamic innovation—the continuous
development and introduction of new ideas, products, or processes to meet shifting [...]

CONNECTED PLANT RATES

NEW TECHNOLOGIES ARE MAKING NUCLEAR i—e }%EEE?&EWT
ENERGY SAFER AND MORE EFFICIENT

sz, ISR POWER Bundle: Add Gas POWER Direct or Coal POWER Direct and

efficient. Whila the [...] N e .
Wmmgm. save.
& practical training

DATA BROKERS FOSTER IT/OT

CONVERGENCE AND INTEROPERABILITY
Osarin e st e o s i e ® | eaderboard Banner Ad 700x20/600x300/Text Ad $2,146
e Middle Banner 600x300 $1,908
e M T s
example from the biopharmaceutical indusiry illusirates the benefits of intaroperability and open procass [ ] . 1 St Ba n ne r_ Ad _ 3OOX 2 5 O $ 1’ 908
e 2nd Banner Ad - 300x250 $1,908




LIVE WEBINARS

GetHelp ~ Home Register

Experience POWER (') s

The Role of Flexibility in a Decarbonized Economy

Thursday, October 12,2023 - 10:00 a.m. Eastern Time (US & Canada) (GMT -4:00) v | [® Add to calendar | Webinar will be recorded
Webinar Opens In 29d, 21hrs, 13min, 19s

&
Electric Power Insights Webinar Sponsored by EMERSON @sted

POWER WEBINARS

POWER’'swebinars are an engaging, measurable and cost-effective way to
reach the power generation industry. By combining the immediacy of the
Internet with the impact of streaming audio, video and live Q&A, POWER
webinars provide a dynamic marketing solution that accelerates the lead
generation process and produces actionable results.

Choose from a Standard Sponsored Webinar, or from an Editorial Driven
Webinar where we create the content and a sponsor(s) support and get the
leads.

Webinar Features

POWER staff to moderate

Detailed registration and attendance report provided

Advertising includes email and online promotions

e Sponsor will receive the raw MP4 file for internal promotion
Pricing

e 1 hourwithQ&A: $15,000

e Editorial Webinars: $6,000-$8,500



LONG FORM CONTENT

CASCADE

This customized multimedia solution engages the reader across

| GoGreenforSuccess A = devices through the use of responsive web design and an

For a gas that is colorless, tasteless, and odorless, it is ironic that it is designated . Y g / /A F A = e n h a n C e d Vi S U a I eX pe r'i e n C e

as grey, blue, and green; the color designated depending on the production

-
POWER iy

Atthe Dawn of the Hydrogen Economy  “Power-to-X"

method. For hydrogen to reach its potential as an environmentally friendly source

of energy, it is vital that the supply chain is emission free.

Ty comeaticial et ofhoiing ogea’s o RN ) Features

methane, natural gas, or coal. This type of hydrogen, dubbed grey hydrogen,
comprises more than 95% of the quantity produced today, and it is an emissions-

intensive process, with ~10 kilograms of CO, emitted to produce each kilogram of B T S =

hydrogen. If a CO, capture and storage or usage process (CCUS) is added, this — .- F | | d N N 1: N

hyeogers bt o o oo s i S ® [ull screen, distraction free ex perience

to as blue.

Siemens Energy is supporting the

e i il e Customizable format that caninclude beautiful graphics and

targets using hydrogen. Al sustainable hydrogen production methods need to be < 1
explored and grow strongly to provide the growing hydrogen demand stemming i .
i embpedaed viaeo content
hydrogen is where Siemens is offering the core process technology to produce the =

hydrogen. This is hydrogen that is produced by renewable electricity powering an
electrolyzer to create hydrogen and oxygen from water. If the water and power

et sl el e s i T : ® |ncludes marketing package with emails blasts

hydrogen, which is the focus of Siemens’ New Energy Business. It sees the market

Pricing

e $15,000



INTERACTIVE QUIZZES

POWER r1ssTyour

ety L\ A B A KNOWLEDGE

Mechanical Dyramics & Aaayais

Focus On: Competitive
Maintenance Strategies

* The most important aspect of a competitive
maintenance strategy is:

| Knowing your assets and [ ) Using automated
operating procedures maintenance

. management software
() Establishing standard

maintenance procedures [ ) Performing required

_ maintenance on-time
[ Creating reliability and
maintenance policies {7 All of the above

TEST YOUR KNOWLEDGE

An interactive opportunity to put your marketing message in
front of the power generation industry audience while driving
traffic to your own website.

Features
® 5-10 Questions
® | ogoincluded oneach page of the quiz

e Promotion through social media, a dedicated email blast, and
newsletters

® Report and leads delivered after the campaign term
Pricing

e $5950



Click for Sample
< Return Home Podcast

THE POWER PODCAST

This program takes your topic, produces a podcast, and leverages
our reach in the industry to give you a positive return on your
investment. POWER's Executive Editor Aaron Larson is known for
conducting interviews with leading industry experts and getting
updates from insiders regarding power-related topics.

Features

® Hosted on powermag.com for a minimum of one year
e Promotion on POWER social media channels
® Targeted email blast to 10,000 POWER readers

e Promotion in the weekly POWERNews newsletter

Pricing

e $7.000 Per Podcast


https://live-powermag.pantheonsite.io/environmental-justice-what-it-is-and-why-its-important-to-power-projects/

STRATE

__y , _
Our solutions will help y@ t S
awareness to consideratio

approach, you'll ensi

: USE YOUR KEYBOARD ARROW KEYS TO MOVE FORWARD = (OR GO BACK <=




— Return Home

BRAND AWARENESS

BOOST

Extend your reach to our audience across the web. In addition to the
inventory on our publication website, access our readers across our
partner ad networks as well as social media.

THOUGHT LEADERSHIP

BRAND BOOST allows you to cut waste and zero in on your best

prospects by serving your ads with precision to high-value audience
segments that match your ideal customer profile.

LEAD GENERATION

We'll even offer to create all the ads for you!

RELATIONSHIP
DEVELOPMENT



https://www.powermag.com/content-collection/power-brand-boost/

<~ Return Home

BRAND AWARENESS

BOOST

Put your video content to work with Video Boost, and broadcast
your message across the web to our known readers. Video Boost
leverages different channels like social media, YouTube,
programmatic, and even connected TV.

THOUGHT LEADERSHIP

Configurable to your goal, our different packages help you drum up

impressions, drive traffic back to your site, or ensure users watch
the video in its entirety.

LEAD GENERATION

Our team is available to edit your video content to fit specific video
ad unit lengths.

RELATIONSHIP
DEVELOPMENT



https://www.beautiful.ai/player/-NexW0Oc8qrLtxpeLg7Y

<~ Return Home

BRAND AWARENESS

CONNECT

LEAD GENERATION

RELATIONSHIP
DEVELOPMENT



https://mediakit.powermag.com/wp-content/uploads/2023/05/42798-POWER-Sales-Slick_Brand-ConnectUP3.pdf

<~ Return Home

BRAND AWARENESS

Use your middle and bottom-of-the-funnel whitepaper, eBooks, and
case-studies to generate leads with our PIPELINE packages. \We
create a marketing campaign targeted to users that matches your
ideal customers, helping them learn about your company, strategy,
and solutions.

Every lead gives consent to be marketed to by your team, meaning
these are fresh leads that can enter your own nurture campaigns or LEAD GENERATION
go directly to your sales team to contact.

RELATIONSHIP
DEVELOPMENT



https://www.powermag.com/content-collection/power-content-marketing-solutions/

<~ Return Home

BRAND AWARENESS

Our flagship demand generation solution, FLOW combines every
stage of the funnel into a customized, multi-touch campaign. Our
team does the heavy lifting, creating all the marketing collateral,

reporting on all touchpoints, and optimizing every engagement.

Each FLOW campaign is orchestrated to align precisely with our
partner's needs. At its core, flow is an extended, multi-asset, content
marketing journey that leverages high-touch experiences to nurture

our audience from awareness to
Marketing Qualified Lead (MQL).

LEAD GENERATION

RELATIONSHIP
DEVELOPMENT



https://www.powermag.com/content-collection/power-flow/

CREATIVE SERVIGES

LET US HELP YOU CREATE CONTENT

Have anidea but lack the internal resources to make it happen?
Our editorial staff, designers, and marketers are your partners
to produce new content. Working with our team gives you
access to deep industry insights and connections, and access to
the best messaging strategies based on our years of content
marketing experience.

Our team has helped our advertising partners create:

® [eaturedArticles
® [echnical Whitepapers
e Animated Videos

e Compelling Webinars

MOVE THE WORLD FORW>»RD MITSUBISHI
INDUSTRIES
GROUP

Interactive Quizzes




EDITORIAL TEAM

DOROTHY LOZOWSKI, M.S.CH.E.
dlozowski@powermag.com

Dorothy is the Editorial Director
of POWER and Chemical
Engineering, where she has been
an editor since 2005. Much of
her work was in the specialty
and polymer chemical areas.
Dorothy holds M.S.Ch.E. and
B.S.Ch.E. degrees from the State
University
of New York at Buffalo.

AARON LARSON
alarson@powermag.com

Aaron Larson joined the
POWER team in September
2013 and was named executive
editorin 2017/. Aaron has a
bachelor’s degree in nuclear
engineering technology and a
master’'s degree in finance. He
spent 13 years in the U.S. Navy
nuclear power program,
advancing to Chief Petty Officer.
Follow Aaron on Twitter
@AaronlL_Power

SONAL PATEL
spatel@powermag.com

Sonal Patel is a national award-
winning journalist, who has
covered a wide range of
technology, business, and policy
issues for POWER since 2008.
Along with writing for the
magazine's monthly Global
Monitor section, she contributes
in-depth analysis and spot news
pieces for POWER and its other
media channels. She is a
graduate of the University of
Houston. Follow her on Twitter
@Sonalcpatel

DARRELL PROCTOR

dproctor@powermag.com

Darrell Proctor joined POWER
in 2017/. He has years of
experience in the energy and
publishing industries, including
as awriter, editor and energy
data analyst for Ponderosa
Advisors and Bentek Energy
(S&P Global/Platts). Heis a
graduate of Franklin College of
Indiana. Follow Darrell on
Twitter @DarrellProctorl



CONNECT WITH US

As the global leader in power generation, we work hard to prioritize your experience
and meet the needs of our community. Please don't hesitate to reach out to us.

CHRIS PETRA
MATT GRANT TERRY DAVIS RTNETT TRAUTES
VP Energy & )
Engineering wales Director Publisher, Sales E/]uropean Sales
’ anager
mgrant@accessintel.com tdavis@accessintel.com chartnett@accessintel.com ptrautes@accessintel.com

JENNIFER KAVLA SPARKS CAMRYN JACKIE ROGERS
MCPHAIL TRACY o

Group Show Manager, Digital
Marketing Direct Marketing Strategy and
Director reeer Coordinator Operations

A
jmcphail@accessintel.com ksparks@accessintel.com ctracy@accessintel.com

jrogers@accessintel.com



