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For more than 131 years, POWER magazine has been the leading 
source for news, technology, and analysis used by power plant 
managers and engineers the world over.  Here are a few reasons 
why POWER is such an effective and efficient medium for your 
marketing and communication objectives.

Why Advertise 
 in  ?

History
POWER magazine was 
 launched in 1882.  
According to the Library of Congress, 
POWER is the oldest, continually 
published business-to-business 
magazine in the U.S.

Global  
coveraGe

It is critical that today’s industry professionals exchange ideas and 
experiences to help increase productivity, encourage technological 
development, and improve on best practices. Whether a business is 
regional or global, more knowledge can be gained from worldwide 
information exchange than from limited regional knowledge.

POWER is the largest global 
publication serving the 
power generation market, 
reaching readers in 166 
countries each month. 

POWER doesn’t just reach the global market, it also covers 
the global market, because businesses serving the power 
industry either have a global customer base or are influenced by 
developments around the world. Each month, our Global Monitor 
department keeps our readers up to date on new power plants, 
technology developments, emerging R&D, and notable business 
deals around the world.

Not just News  
aNd iNformatioN,  
but aNalysis

While industry news and information 
comes from many sources, POWER’s 
value to the market lies in the 
independent analysis of what this 
information means to the market from 
editors who understand the business. 
POWER differentiates itself from 
others by providing readers added 
value in the form of timely, perceptive, 
and job-useful content. Comparatively, most other sources simply 
report information and provide little or no analysis.

 

Job Title - Other

  

 

“A source of technical  
information needed for support  
of our members’ needs.”  
Engineering, Operations and/or Maintenance, Electric Utilities

“Great industry resource that gets read 
cover-to-cover and passed around the office 
until the next issue comes. The previous 
issues are kept with our other reference 
materials and are well taken care of.”
General or Corporate Management, Company Operations
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POWERmag.com is 
rated as ‘very useful’ 
3X more than the average 
energy/power-related website ◊

more tHaN  
just a maGaziNe

POWER’s readership includes more management titles 
than any other source. This means your advertising is seen 
by the top buying authorities worldwide.  

“By reading I am aware [of] ‘new 
technologies,’ I get knowledge, [and] I 
find special suppliers and services.”
General or Corporate Management, IPP/Cogen

reacH more  
decisioN-makers

of POWER readers 
have taken action on 
advertisements**

of POWER readers 
purchase directly or have 
purchasing influence**

78% 85%

busiNess aNd  
tecHNoloGy

POWER is well known for its in-depth technical coverage. 
In an effort to provide readers with a complete picture 
of the generation marketplace, the magazine also carries 
business information such as industry forecasts, legal topics, 
regulatory updates, workforce management issues, and 
more. This combination of business and technology makes 
POWER the primary publication for the most important and 
influential people in the industry, regardless of their position.

“An excellent overview of the power 
generation field, with great detail, great 
charts and facts, lots of good legal 
insight, and is discussed widely as a good 
source of information domestically and 
internationally.”
Consultant, Electric Utilities

POWER is no longer just a monthly magazine but instead 
a brand that communicates with the energy industry across 
many platforms. In addition to our magazine, POWER reaches 
the market through trade shows and conferences, websites, 
newsletters, webinars, job boards, technical books, social media 
(including Facebook, Twitter, LinkedIn, Google+), and more. 
Brand extensions include POWERmag.com, POWERnews, 
ELECTRIC POWER, Careers in POWER, POWER Handbook, 
COAL POWER, GAS POWER, POWER Bookstore, 
DecisionBriefs, and POWER Buyers’ Guide.

lead GeNeratioN,  
researcH, &  
market feedback 
Signet readership studies offer objective research on the 
effectiveness of your advertising message.

The eResponse email program delivers leads to advertisers 
in an easy-to-use digital format. This lead-generation 
tool gives our advertisers names of subscribers who are 
interested in their product and/or service. 

* Signet AdStudy, June 2013 
**Signet AdStudy, Feb 2011- Feb 2013 
◊Publisher’s own data 

uNrivaled  
editorial

463 pages
More editorial pages than any other power 
industry publication for the past 5 years. ◊
Flip the page For more inFormation on our exceptional editorial team.
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53 minutes   

Average time spent  
reading an issue of POWER* 

193,000 readers each month* 
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Our editOrial team
Gail Reitenbach, PhD
Editor

Gail was managing editor of POWER for  
11 years before becoming editor in 2013 
upon Bob Peltier’s retirement. She previously 
worked at E Source (an energy information 
services firm), the University of Colorado, 

and the University of Wyoming. Gail is responsible for 
the editorial and operations side of print and web content 
production. Her awards from the American Society of 
Business Publication Editors (ASBPE) include a regional 
silver for her special report on women in the power 
generation industry.

Dr. Robert Peltier, PE
Consulting Editor

Bob spent 18 years with SDG&E, Solar 
Turbines, and Stewart & Stevenson Services 
working on a range of power generation 
projects around the world. He has also been 

a tenured professor at Arizona State University and served 
active duty as a captain in the U.S. Navy. Bob joined the 
POWER editorial staff as senior editor in 2002 after working 
as a contributing editor for many years. He was named 
editor-in-chief in 2003 and consulting editor in 2013. Bob 
has a BS, MS, and PhD in mechanical engineering and is a 
registered engineer in California and Arizona.

experieNce
Industry professionals have relied 
on the magazine’s editorial 
content for more than 131 
years! POWER was involved 
in the development of many 
safety guidelines that were 
incorporated by the U.S. and 
governments around the world; 
the development of industry organizations, trade 
associations, and users’ groups; and POWER was the 
first publication to report on the advent of nuclear 
power. These are just a few examples of POWER’s 
experience and its importance to the industry. 

editorial  
excelleNce

The editors of POWER are some of the most 
knowledgeable people in the industry.  Their 
combination of deep and diverse experience translates 
into high-quality editorial, loyal readership, and a high 
pass-along rate. With advanced educational degrees,  
as well as industry and publishing experience, the 
editorial team of POWER is unmatched; no other 
editorial staff in the industry can compare. Placing your 
marketing message around high-quality content is a key 
component for effective advertising. 

     

Unmatched Editorial Experience.
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AwARD-winninG EDitoRiAl: 

Since 2008, POWER’s editorial staff have won two national and five regional 
awards from the American Society of Business Publication Editors.

thomas w. overton, JD
Gas Technology Editor

Tom has over 15 years’ experience in scientific 
and professional publishing and is a licensed 
California lawyer specializing in copyright and 
intellectual property issues. Tom also served in 
the U.S. Navy as a nuclear-qualified machinist’s 

mate, so he has a hands-on understanding of power generation 
technology. Prior to joining POWER in 2011, he was managing 
editor for two business-to-business magazines. Tom has a BA in 
English and a JD from UCLA.

Sonal Patel
Associate Editor

Sonal covers a wide range of technology, 
business, and policy issues affecting the power 
industry. In addition to the weekly POWERnews 
enewsletter and POWER’s Global Monitor 
department, she writes electricity profiles of 

various countries. Her ASBPE awards include a national 
gold for Brazil and China country profiles, a regional silver 
for Global Monitor, and a regional gold for her South Africa 
country profile.

Aaron larson
Associate Editor

Aaron is an engineer who has worked at nuclear, 
biomass, and coal power plants, where he gained 
significant operations, maintenance, safety, 
financial, and management experience. He has 
also served in the Navy, earned a BS in nuclear 

engineering technology from Thomas Edison State College, 
holds an MBA in financial management from City University 
of Seattle, and is credentialed as a Chief “A” Boiler Engineer.

Kennedy Maize
Contributing Editor

Ken is the founding executive editor of 
MANAGING POWER and writes the 
POWERblog. He joined the POWER staff as a 
senior editor in 2006. He was founding editor 
of The Electricity Daily and, prior to that, a 

writer and editor for The Energy Daily. He has also served in 
senior staff positions at the National Institutes of Health, the 
American Public Power Association, Friends of the Earth, and 
the Union of Concerned Scientists.

Charles Butcher
Contributing Editor

Charles is a qualified engineer who covers the European 
generating industry. He earned a MSc in chemical engineering 
from the University of Cambridge and is based in the UK.

Brandon Bell, PE
Contributing Editor

Jeffrey P. Gray
Contributing Editor

Steven F. Greenwald
Contributing Editor

Jim Hylko
Contributing Editor

Dick Storm
Contributing Editor
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2014 Industry Forecast Issue
POWER team coverage of global regulatory, technology, and shale gas issues likely to affect the generation 

business in 2014. Special market insights from leading industry organizations and international 
contributors.

 » Powder River Basin Coal Users’ Group Plant of the Year winners
 » Upgrading an air quality control system
 » Construction best practices

Bonus Distribution: Projects & Money, New Orleans, LA

AD Closing DAte:
Nov. 29, 2013

Ad Materials due: 
Dec. 3, 2013

January

Focus: Nuclear 
ELECTRIC POWER 2014 Show Issue 
Updates on major nuclear developments around the world— 

from technology and new builds to O&M and waste issues. 
 » Advanced plant maintenance practices
 » Coal plant upgrades for efficiency improvement
 » Advanced distributed control systems
 » Country report: Australia

Bonus Distribution: ELECTRIC POWER, New Orleans, Apr. 1-3; CTOTF Conf. and Trade Show, West Palm 
Beach, April 6-10; LDC Gas Forum/Southeast, Atlanta, Apr. 14-16; IEEE PES T&D Conf. and Exhibition, 
Chicago, April 14-17

AD Closing DAte:
Feb. 28, 2014

Ad Materials due:  
Mar. 4, 2014

april

Focus: Instrumentation & Controls; Cybersecurity
Advanced power plant controls and instrumentation for coal, gas, and nuclear power plants—developed 

with our exclusive partner, ISA POWID. 
 » Cybersecurity for digital control systems
 » Long-term effects of cycling combined cycle plants
 » Sensor technologies and online condition monitoring
 » Regional power report: Africa

Advertising Readership Survey: Signet Research
Bonus Distribution: EUEC, Phoenix, Feb. 3-5

AD Closing DAte:
Dec. 30, 2013

Ad Materials due:  
Jan. 3, 2014

February

Focus: The Future of Coal-Fired Generation  
ELECTRIC POWER 2014 Pre-Show Issue
Technologies and sustainable operation practices to maintain the viability  

of coal-fired generation in an increasingly regulated operating environment.
 » Sustainable ash reuse and disposal practices
 » Preparing for compliance with new cooling water regulations
 » Coal-to-gas switching update 
 » A preview of hot topics at next month’s ELECTRIC POWER Conference & Exhibition

Bonus Distribution: EUCG; Western Turbine Users’ Conference, Palm Springs, Mar. 23-26; Power & 
Electricity World Africa, Johannesburg, Mar. 11-12

AD Closing DAte:
Jan. 31, 2014

Ad Materials due:  
Feb. 4, 2014

Focus: Distributed Generation, Renewables,  
and Energy Storage   
A global look at what’s new at the intersection of distributed generation, renewables sources, and energy 

storage—from technologies to projects to policies.
 » Energy storage systems: the new technology stars
 » Experiences with co-firing coal and biomass 
 » Solar and wind project development in China
 » Country report: The UK

Advertising Readership Survey: Signet Research
Bonus Distribution: Wind Power/AWEA, Las Vegas, May 5-8

AD Closing DAte:
Mar. 31, 2014

Ad Materials due:  
Apr. 3, 2014

May

March

2014 editorial caleNdar

exclusive departmeNts iN every issue
Speaking oF power: 
Straight talk from the editor on news and events 
affecting the power industry.

global Monitor: 
Business and technology developments in 
worldwide power generation.

FocuS on o&M: 
Real-world advice for improving the technical and 
business performance of operating plants.

legal & regulatory: 
Legal experts examine the regulations, laws, and 
policies that will affect your plant operations.

gueSt coMMentary: 
Noted spokespersons with a variety of points of 
view offer their take on industry issues.

new productS: 
A selection of the most interesting new products 
recently released.

pleaSe note: all Fuel typeS are covered in SoMe way in every iSSue.
    Topics subject to change. 
    Please submit any potential editorial pitches at least three months prior to desired publication month.

Pre-Show 
ISSue
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Focus: Gas-Fired Generation  
ELECTRIC POWER 2014 Post-Show Issue
Issues of importance to the design, operation, and maintenance  

of gas turbine–powered combined cycles. 
 » Advanced combustion turbine technology update
 » Building a productive workforce across all generation technologies
 » Roundup of presentations from ELECTRIC POWER 2014

Bonus Distribution: ISA POWID, Scottsdale, June 2-4; Energy Ocean International, Atlantic City, June 3-5; 
Edison Electric Institute, Las Vegas, June 8-11; LDC Gas Forum/Northeast, Boston, June 16-18;  
AWMA Annual Conference, June 24-27

AD Closing DAte:
Apr. 30, 2014

Ad Materials due:  
May 5, 2014

June

Focus: Nuclear Generation
top plantS awardS—nuclear: A global look at the most important nuclear power plants 
 » Small modular reactor update
 » Update on plans for long-term storage of spent nuclear fuel
 » Regional power report: Central Asia

Advertising Readership Survey: Signet Research

Bonus Distribution: LDC Gas Forum/Canada, Toronto, Nov. 10-12; APPrO, Toronto, Nov 18-19

AD Closing DAte:
Sept. 30, 2014

Ad Materials due:  
Oct. 3, 2014

noveMber

Focus: Environmental Concerns 
The latest technologies, design, and best practices for multipollutant capture, retrofits, and 

monitoring.
 » Coal plant upgrades for efficiency improvement
 » What’s ahead on the carbon emissions front and for carbon capture, use, and storage
 » Does IGCC technology have a future?
 » Regional power report: The Middle East

Advertising Readership Survey: Signet Research
Bonus Distribution: ASME Power Conference, Baltimore, July 28-31

AD Closing DAte:
May 30, 2014

Ad Materials due:  
June 4, 2014

July

Focus: Plant Design, Operation, and Maintenance
Plant of the Year, Marmaduke, and Smart Grid Awards 
Announcements and coverage of our annual Plant of the Year Award, Marmaduke Award, and Smart Grid 

Award winners—full of best practices.
 » The latest options for preventive maintenance
 » Avoiding HRSG start-up problems saves time and money
 » Life-extension projects renew fossil-fired plants

Bonus distribution: Power Plant Air Pollutant Control “MEGA” Symposium, Baltimore, Aug. 19-22

AD Closing DAte:
June 30, 2014

Ad Materials due:  
July 3, 2014

auguSt

Focus: Gas-Fired Generation
top plantS awardS—gaS: A global look at the most important gas-fired power plants 
 » Solving complex water treatment system problems
 » Using wireless systems in power plants
 » Advances in gas-fired reciprocating engine technology

Bonus Distribution: Energy Storage North America; RETECH, Washington D.C., Sept. 3-5; CTOTF 
Conf. and Trade Show, San Diego, Sept. 7-11; LDC Gas Forum/Mid-Continent, Chicago, Sept. 8-10; 
Turbomachinery Symposium, Houston, Sept. 22-25

AD Closing DAte:
July 31, 2014

Ad Materials due:  
Aug. 5, 2014

SepteMber

Focus: Coal-Fired Generation
top plantS awardS—coal: A global look at the most important coal-fired power plants
 » Modern machinery lubrication practices improve plant reliability
 » Regulatory update: What’s ahead and how to prepare
 » Getting new hydro projects built

Bonus Distribution: EUCG; LDC Gas Forum/Rockies & West, Los Angeles, Oct. 6-8;  
Coal Handling and Storage; Asian SBC Users’ Group Annual Meeting

AD Closing DAte:
Aug. 29, 2014

Ad Materials due:  
Sept. 3, 2014

october

Focus: Renewables, Distributed Generation
BuYERS’ GuIdE: Annual guide to power plant equipment and service suppliers
top plantS awardS—renewableS: A global look at the most important renewable power plants 
 » Balancing power and heat in your DG plant adds to bottom line
 » Reliability-centered maintenance options
 » Solar and wind generation maintenance issues 

Bonus Distribution: NGL, San Antonio, Dec. 8-10

AD Closing DAte:
Oct. 31, 2014

Ad Materials due:  
Nov. 4, 2014

deceMber

PoSt-Show 
ISSue
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powernews
50,000 subscribers

POWERnews is a weekly 
e-newsletter that delivers key 
developments in the global electric 
power industry to more than 
50,000 desktops. Headlines and 
article excerpts direct readers to 
full-text stories. Since these are 
opt-in subscribers, readership and 
open rates are high, and this is a 
great opportunity for banner or text 
“push” campaigns.
See sales representative  
for pricing.

POWERmag.com is now designed 
to conveniently reconfigure to 
whatever device is being used. All 
ad positions have been optimized 
for performance across devices, 
and we’re proud to offer the first 
IAB (Interactive Advertising Bu-
reau) “Rising Stars” rich media ad 
position. IAB research indicates 
that “Rising Stars” ads, like the new 
slider position, increase interaction 
rate and engagement time while 
promoting greater recall.

The new site offers many more 
ways for the power generation 
community to connect with the 
latest industry news, technology, 
blogs, webinars, white papers, 

videos, awards, and commentaries, plus years of engineering and 
technical archives, and more. More industry professionals rely 
on POWERmag.com because it is data-rich and easy to use on-
the-go with smart phones and tablets. To get the most out of your 
marketing, talk to our sales team about leveraging POWERmag.
com’s fully mobile and rich media advertising options. 

E-media

powerMag.coM groSS rateS
 » Rates are based on CPM (cost per thousand impressions); 
powermag.com averages 150,000 impressions  
per month. (Example: 40,000 ad impressions in a  
$50 cpm ad position would cost $2,000)

 » Due to traffic and based on demand, positions may be 
rotated to accommodate all advertisers.

Super Leaderboard (970x90)  $92 cpm
Medium Rectangle (top - 300x250)  $85 cpm
Medium Rectangle (middle - 300x250)  $81 cpm
Medium Rectangle (bottom - 300x250)  $75 cpm
Footer (180x150)  $53 cpm
Slider ad  $10,000 gross
Page Peel (home page only) $5,500 gross 
Roadblock (640x480)  $7,000 gross 

 » Ad appears before site entrance. This price  
includes two alternating weeks per month  
(1st and 3rd week of the month) in this position

coal power  
direct e-newsletter
22,000 subscribers

COAL POWER Direct is a monthly 
e-newsletter that carries the latest 
news and technology about the coal-
fired power market to more than 
22,000 opt-in subscribers around the 
world. This e-newsletter has become 
an important industry source for 
engineers and managers working in 
coal plants around the world. For 
companies providing products and 
services to this industry segment, 
COAL POWER Direct is a great way to 
deliver marketing messages.
See sales representative for pricing.

Gas power  
direct e-newsletter
38,000 subscribers 

GAS POWER Direct is a monthly 
e-newsletter that delivers the 
latest news and technology stories 
about the gas-fired generation 
market, which continues to show 
significant growth, to more than 
38,000 subscribers around the 
world. Plant managers and engineers 
use GAS POWER as a resource 
for technical data and problem 
solving. Companies targeting the 

gas segment of the power generation industry can have their 
advertisements delivered right to the desktops of readers.
See sales representative for pricing.

New powermag.com 
the first fully responsive 
website in the marketplace!

6    www.powermag.com



power buyers’ Guide
POWER magazine’s Buyers’ Guide is 
the industry’s source for generation 
products and services. Hundreds of 
companies are listed in numerous 
categories, making it easy for users 
to find the information they need to 
request bids and make purchases. 
POWER Buyers’ Guide is available 
in two formats: Online year-round 
through POWERmag.com and in 
print in the December issue. 

POWER Buyers’ Guide allows users to:
 » Search for information about  
products and services.

 » Visit company websites for  
additional information.

 » Learn about many companies offering 
particular products and services.

digital issue
Every month, POWER’s print 
issue is also converted into a 
digital version and is sent to 
subscribers who request this 
format. As more and more 
readers ask for this version, 
utilize the enhanced digital 
features such as custom and 
rotating flash ads mentioned in 
this media kit’s back pocket insert.electric power show daily

The Show Daily e-newsletters offer an 
opportunity to reach a comprehensive 
audience of over 90,000 key power 
generation professionals, including 
all ELECTRIC POWER Conference 
attendees. The dailies provide industry 
news, conference info, reports on 
conference and exhibition floor events, 
weather, restaurants, and more. This 
up-to-date info is essential and captures 
the attention of readers, making it a 
great advertising vehicle.

careers iN power
POWER magazine’s print and 
digital job resources allow you 
to target passive and active job 
seekers in our community of 
power generation professionals. 
Reach them through all the media 
they use, in any combination – 
print, online, and e-newsletters. 
See back insert for details.

Cover ‘Ø’ Ad 

digital iSSue groSS rateS
Cover Wraps/ Insert Cards $2,900
Banner Ads: Above Issue and in Email Notices $2,500
Cover ‘Ø’ Ad (Opposite of the front cover) $3,300
BRC Forms  $1,900
In –Page Ads: Rotating Flash $1,000
Custom Flash Animation $1,000
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Company 
DireCtory

2G - CENERGY Power Systems 
Technologies Inc., 151 College 
Dr. - 15, Orange Park, FL 32065 
Phone: 904-579-3217
Fax: 904-406-8727
Email: mturwitt@2g-cenergy.com
www.2g-cenergy.com

360training.com and LKItraining.
com, 13801 N. Mopac Blvd., Ste. 
100, Austin, TX 78731 
Phone: 888-318-3552
Email: kirk.
vandervort@360training.com
www.360training.com/corporate-
solutions/power/

3Degrees, 38 Keyes Ave., Ste. 
300, San Francisco, CA 94129 
Phone: 415-449-0500
Fax: 415-680-1561
Email: info@3degreesinc.com
www.3degreesinc.com

4-STAR Hose & Supply, 10704 
Composite Dr., Dallas, TX 75220
Phone: 214-351-6085
Email: info@4starhose.com
www.4starhose.com

A

A&D Constructors, Inc., 707 
Schrader Ave., Evansville, IN 
47712 
Phone: 812-428-3708
Fax: 812-425-8630
Email: information@adconstruc-
tors.com
www.adconstructors.com

A.J. Weller Corporation, P.O. Box 
17566, Shreveport, LA 71138 
Phone: 318-925-1010
Fax: 318-925-8818
Email: robinr@ajweller.com
www.ajweller.com

AABA-American Association of 
Boiler Assessment, 795 Green-
briar Rd., Mount Washington, KY 
40047 
Phone: 502-562-0022
Email: lweber@aa-ba.org
www.aa-ba.org

Aalborg CSP A/S, Hjulmagervej 
55, Aalborg, 9000, Denmark
Phone: +45 88 16 88 36
Email: info@aalborgcsp.com
www.AalborgCSP.com

AB Technology Group, 431 State 
St. Box 1491, Ogdensburg, NY 
13669 
Phone: 610-906-3549
Email: info@abthermal.com
www.firesleeveandtape.com

ABB Inc., 29801 Euclid Ave., 
Wickliffe, OH 44092
Phone: 440-585-7076
Fax: 440-585-7054
Email: helen.m.germ@us.abb.com
www.abb.com

ABB Switzerland Ltd, Excitation 
Systems, Austrasse, Turgi, 5300, 
Switzerland
Phone: +41 58 589 24 86
Fax: +41 58 589 23 33
Email: pes@ch.abb.com
www.abb.com/unitrol

ABC - Diesel, Wiedauwkaai 44, 
Gent, 9000, Belgium
Phone: +329-267-0033
Fax: +329-267-0067
Email: ph@abcdiesel.be
www.abcdiesel.be

Abengoa, 16401 Swingley Ridge 
Rd., Ste. 700, Chesterfield, MO 
63017 
Phone: 480- 705-0028
Fax: 480-705-0029
Email: meranda.ory@abener.
abengoa.com
www.abener.com

Abresist Kalenborn Corporation, 
5541 North State Rd. 13, Urbana, 
IN 46990
Phone: 800-348-0717
Fax: 219-774-8188
Email: scott@abresist.com
www.abresist.com

The POWER Buyers’ Guide consists of a Company Directory 
(below), a Product Directory (p. 129), and a Service Directory 
(p. 146). In the Product and Service Directories, categories also 
have subcategories. The Company Directory lists manufacturers’ 
and service providers’ complete contact information. 

HoW to USe tHiS GUiDe
Suppose you want to contact one or more manufacturers of 
circuit breaker test equipment. Turn to the Product Directory page 
that lists test equipment. There you’ll find subcategories listed, 
including one for circuit breakers (30). 

From the companies listed below the test equipment 
subcategories, select those with (30) after their names.  Then 
consult the Company Directory for their contact information. 
Listings in boldface type indicate companies that are advertisers 
in this issue. Their ads appear on the pages noted. 

SearCH onLine, too
Visit www.powermag.com and click on the Buyers’ Guide button 
to search by company or keyword in the online 
POWER Buyers’ Guide.

This print directory includes companies that updated their information in our online Buyers’ Guide within the past year 
(through early November). To ensure current information listings at ELECTRIC POWER, visit www.powermag.com and click 
on Buyers’ Guide to update your listing by March 2013.

The deadline for updates that will appear in next year’s print Buyers’ Guide will be October 18, 2013. To edit or update a 
listing, click on the Buyers’ Guide button on the powermag.com site any time before then.

important inFormation For VenDorS

Show daily rateS
Top banner (728x90)  $2,500 per issue
Top announcement position (160x240)  $1,400 per issue
Top copy position (300x250) $2,000 per issue
Body banner (468x60) $1,750 per issue
Skyscraper (160x600) $2,000 per issue
Closing position (728x90) $1,400 per issue

 

95% of 
POWER’s audience 
receive and read 
work-related 
e-newsletters ◊ 

91%  
of POWER readers 
rank websites  
as one of the  
most useful sources 
to stay informed 
about the energy 
industry ◊

 55%  
use it specifically to 
research vendors ◊

◊Publisher’s own data
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webinars
Webinars allow marketers to 
deliver live presentations to an 
audience that participates via the 
web. Sponsors can interact with the 
audience, survey attendees, respond 
to questions, post video, and more. 
POWER webinars usually last 
about one hour and are comparable 

to a PowerPoint presentation at an industry conference, but 
without the travel. After the live presentation, POWER webinars 
are available on-demand for as long as a year, allowing attendance  
for those who could not make the live event. 
POWER webinar partners/sponsors have found that the 
registration process is one of the most effective ways to  
generate highly qualified leads. POWER offers single-sponsored,  
multi-sponsored, and pay-per-view webinar programs specific  
to the power generation industry. Prices vary, depending  
on the type of program.

webinar rateS
(Includes print, web, and e-newsletter advertising; e-mail 
promotion; registration list; one-year archive and post-
event promotion)
Single-sponsored (per publisher approval)  

See sales representative for details & availability
Multi-sponsored Topics and pricing vary; 

See sales representative for details & availability

custom e-newsletters
POWER offers a custom e-newsletter 
program where we work with marketers 
to develop a newsletter that focuses on 
a specific topic. Content comes from 
POWER sources as well as the sponsoring 
company. The e-newsletter is then sent to 
a targeted list of industry professionals in 
the POWER database who have shown 
interest in selected topics. Stand out as 
an industry expert in a specific area of the 
market with this product. 

cuStoM e-newSletter rateS
Prices determined by size of distribution and  

based on $600 cpm net.
Minimum order $4,200 net or 7,000 names/e-mails.

 » Example - development of a basic custom e-newsletter 
with distribution to an email list of 10,000 would cost 
$6,000 net

decisionbriefs 
Introducing  
DecisionBriefs | POWER

This dynamic content 
marketing platform is an 
efficient way to reach buyers 
at key points in their decision-
making and is an extremely 
effective way to generate 
leads. You can manage all of 
your content in one place. 
By uploading white papers, 
webinars, social media, blog 
posts, articles, videos and 
more, DecisionBriefs allows you to create, distribute, and 
measure your content cost-effectively. DecisionBriefs also allows 
your content to be searchable on POWERmag.com alongside 
POWER editorial content. Most importantly, you can track your 
marketing ROI and distribute your content anywhere! 

 

543 
Average number 
of registrants per 
POWER webinar ◊ 

Standard oFFering
$5,000 or $417/month
Premium Packages & Upgrades available

e-Mail liSt rental
$500 cpm net
Minimum is $2,500 net 

 

white paper &  
video sponsorships
Postings of white papers on POWERmag.com are promoted through 
different media channels to drive traffic. This is a great opportunity 
for sponsors to post technical papers that allow them to be seen as 
industry experts and thought leaders and has been a very effective lead 
generator for our partners. 
Video is also hosted on POWERmag.com and is a great way to display 
how a specific technology works or to provide a visual of how to solve 
a specific problem. Both of these can be gated for lead generation.

white paper SponSorShip
Posting for up to 6 pages $60 net/lead 

   (Includes email and advertising promotion)

video
$4,500 net per month for 4-minute video

email list rental
Have an original email that you would like to promote to POWER’s 
audience? Send us your HTML and demographic selections and we 
do the rest. Generate highly qualified and targeted leads through this 
popular e-media option.

Custom E-media

◊Publisher’s own data
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David C. wagman
Content Director

Jamie Reesby is a Show Director 
for the TradeFair Group, an 
Access Intelligence Company. 
Her events include ELECTRIC 
POWER and Asian SBC Coal 

Users’ Group Annual Conference. Jamie has been 
in the tradeshow industry for almost nine years. 
She started at the TradeFair Group in 2003 as an 
intern working in attendance sales and marketing 
and in 2009 became the Marketing Director 
before moving to Show Director in spring of 
2013. Prior to working at the TradeFair Group, 
Jamie obtained a Bachelor of Science degree in 
Business Marketing from Arkansas State. She is 
currently working on obtaining her Certification 
in Exhibition Management (CEM) through IAEE 
and hopes to have it completed this year. 

With over 20 years in the event 
industry, Kim Arellano has 
served the past eight years as 
a Conference Director for the 
TradeFair Group, an Access 

Intelligence Company.  She has worked with 
numerous industry leaders to bring relevant and 
compelling content to a wide range of events.  
Mrs. Arellano also serves as the operations and 
logistics manager for ELECTRIC POWER, the 
PRB Coal Users’ Group and Asian SBC Users’ 
Group annual meetings, working behind-the-
scenes to ensure the all events run smoothly. 
Prior to joining the TradeFair Group, Kim 
acquired valuable experience serving over 10 
years in the Chamber of Commerce industry.

introducing the conference & exhibition team:
JAMiE REESBY 
Show Director

April 1 – 3, 2014  |  New Orleans, LA  
Ernest N. Morial Convention Center

April 21 – 23, 2015  |  Rosemont, IL  
Donald E. Stephens Convention Center

KiM AREllAno 
Conference Director

Direct access to key decision-makers means 
you’ll get leads that will turn into sales.

93% of attendees plan  
to do business with exhibitors  
from ElECtRiC PowER

ELECTRIC POWER draws key decision-makers 
in the power generation industry who are seeking 
solutions to current industry concerns as well 
as opportunities to experience technological 
advancements that will improve the safety, 
productivity and profitability of their company.

35 countries and over  
1,900 companies are represented 

at ELECTRIC POWER.

ELECTRIC POWER represents the future of power generation, 
focusing on quality over quantity, both in the business leads you’ll 
leave with and the industry information you’ll hear.

ElECtRiC PowER exhibitors  
and sponsors who advertised  
in PowER magazine gained 

63% more leads  
than those who didn’t.

say electric power 
meets the need for 

constructive dialogue between the 
industry and stakeholders

97%

86% of registrants have a 
purchasing budget of up to $2M or more

David Wagman is Content Director 
for ELECTRIC POWER, where 
he uses his extensive professional 
network to develop compelling and 
timely conference content for the 

electric power generation industry. David has more 
than 25 years of experience in the energy industry, 
both as an editor and as a conference developer. 
His conference experience includes renewable 
energy as well as fossil fuels, and extends to public 
policy and business development. David’s previous 
experience includes work at the National Renewable 
Energy Laboratory, for a business unit of Financial 
Times Energy, and as an editor of multiple leading 
industry trade publications. He holds a Master’s 
Degree in City and Regional Planning from Ohio 
State University, and a Bachelor’s Degree from the 
University of Cincinnati.

All results from 2013 ELECTRIC POWER delegate/exhibitor surveys and registration data
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GENERAL TERMS AND CONDITIONS
•	 This	agreement	sets	out	the	terms	and	conditions	whereby	Access	
Intelligence,	LLC	(“Publisher”)	will	publish	advertisements	(“ads”)	
inserted in or attached to POWER as requested by the undersigned 
Advertiser.

•	 Advertiser	has	designated	the	undersigned	Agency	to	act	on	its	
behalf.

•	 Unless	Advertiser	gives	Publisher	written	direction	limiting	the	
authority of Agency, any communication that Publisher may 
receive	from	Agency	will	be	deemed	to	be	given	on	behalf	of,	
and binding on, Advertiser, and any communication given by 
Publisher	to	Agency	will	be	deemed	to	have	been	given	to,	and	
will	be	binding	on,	Advertiser.

•	 Publisher	will	not	be	bound	by,	and	will	disregard,	terms	and	
conditions appearing on insertion orders or copy instructions 
which	conflict	with	provisions	of	this	rate	card.

•	 No	ad	will	be	published	unless	a	signed	insertion	order	is	
received by Publisher no later than the closing deadline specified 
by Publisher.

•	 Ad	cancellations	will	not	be	considered	authorized	by	Advertiser	
unless	written	confirmation	thereof	is	received	by	Publisher	prior	
to the closing deadline. 

•	 Unless	copy	changes	are	specified	by	Advertiser	in	writing	prior	
to	the	closing	deadline,	Advertiser‘s	most	recent	ad	will	be	
inserted.

•	 Advertiser	is	responsible	for	checking	ad	copy	for	corrections	
and	providing	prompt	written	notice	of	errors	or	changes	within	
Publisher’s deadlines. Publisher is not responsible for correcting 
an error in an ad unless Advertiser has notified Publisher in 
writing	prior	to	the	closing	deadline	that	an	error	has	been	made.

•	 If	all	necessary	ad	materials	are	not	received	at	the	offices	
of Publisher prior to the closing deadline, Publisher can not 
guarantee insertion of such materials.

•	 If	Advertiser	fails	to	provide	an	ad	to	Publisher	prior	to	the	closing	
deadline	of	an	issue	in	which	it	ordered	space,	Publisher	will	
charge Advertiser at the regular rate for the space it has reserved.

•	 Publisher	will	not	accept	cancellation	of	space	by	Advertiser	
unless	received	prior	to	the	closing	deadline.	No	ad	may	be	
canceled after the applicable closing deadline.

•	 Insertion	orders	for	covers	(front/back/inside	front	/inside	back)	
may not be cancelled by Advertiser. 

•	 All	ads	are	subject	to	approval	by	Publisher.		In	its	sole	and	
absolute discretion, Publisher may refuse any ad submitted and 
may cancel any order for any ad.

•	 Although	efforts	will	be	made	to	comply	with	positioning	
requests, final positioning of ads is at the sole discretion of the 
Publisher.	In	no	event	will	adjustments,	reruns	or	refunds	be	
made because of the position of an ad.

•	 To	ensure	distribution	of	all	ad	copy	to	a	worldwide	readership,	
Publisher	reserves	the	right	to	make	copy	changes	as	it	deems	
appropriate	to	comply	with	applicable	customs	and	postal	
regulations.	While	reasonable	efforts	will	be	made	to	discuss	
these	changes	with	Advertiser	in	advance,	in	some	cases	
(especially	when	copy	arrives	after	the	closing	deadline)	such	
advance discussions may be not be feasible.

•	 All	ad	materials	will	be	destroyed	one	year	after	last	publication	
by Publisher unless return instructions are received by Publisher 
in	writing	within	that	period.

•	 Publisher	retains	the	right	to	display	Advertiser’s	ad	on	the	
Publisher’s	web	site(s),	unless	otherwise	notified	by	Advertiser	in	
writing.

•	 Advertiser	and	Agency	agree,	jointly	and	severally,	to	indemnify	
and hold Publisher harmless from any loss, liability, damage, 
claim or expense, including reasonable attorney’s fees and 
all other costs of litigation or settlement, arising out of or 
attributable to the publication of Advertiser’s ads.  Publisher’s 
right	of	indemnification	extends,	without	limitation,	to	any	claims	

1/2 
vertical

1/4  
page

1/2 
island2/3 page

1/3 
square

1/3 
vertical

Full page
1/2 
horizontal

color (4c) 1x 6x 12x 18x

Spread $22,040 $21,210 $20,390 $18,755 

Full Page $12,550 $12,105 $11,660 $10,800 

2/3	Page	(vertical) $9,485 $9,155 $8,860 $8,245 

1/2	Page	(island) $9,100 $8,860 $8,550 $7,965 

1/2	Page $8,655 $8,370 $8,085 $7,555 

1/3	Page $6,525 $6,335 $6,145 $5,775 

1/4	Page $5,685 $5,525 $5,365 $5,075 

Special positions (4c) 1x 6x 12x 18x

Back	Cover $14,375 $14,070 $13,570 $12,570 

Inside Front Cover $14,225 $13,825 $13,335 $12,360 

Inside	Back	Cover $13,980 $13,580 $13,100 $12,140 

Spread	Between	TOCs $24,750 $23,810 $22,880 $21,040 

1/3	Page	TOC	Vertical $7,235 $7,035 $6,815 $6,385 

Opposite 2nd TOC Page $14,080 $13,580 $13,100 $12,140 

Opposite	Speaking	of	

Power
$13,825 $13,335 $12,870 $11,910 

Opposite Global 

Monitor
$13,825 $13,335 $12,870 $11,910 

Opposite O&M $13,825 $13,335 $12,870 $11,910 

Opposite Cover Story $13,730 $13,240 $12,770 $11,820 

additional color charges

Please	check	with	your	representative	for	5th	color	or	metallic	colors

classified 4c 1x 3x 6x 9x 12x

1 Page $8,115 $7,845 $7,540 $7,080 $6,625 

1/2	Page	 $6,460 $6,140 $5,900 $5,550 $5,190 

1/3	Page $4,590 $4,340 $4,220 $3,990 $3,760 

1/4	Page $3,700 $3,545 $3,410 $3,240 $3,050 

Per inch $1,205 $1,185 $1,155 $1,130 $1,105 

classified 2c 1x 3x 6x 9x 12x

1 Page $7,605 $7,340 $7,040 $6,585 $6,135 

1/2	Page $5,970 $5,655 $5,420 $5,075 $4,720 

1/3	Page $4,125 $3,880 $3,760 $3,535 $3,305 

1/4	Page $3,245 $3,090 $2,960 $2,790 $2,605 

Per inch $785 $765 $730 $705 $685 

classified b&w 1x 3x 6x 9x 12x

1 Page $7,205 $6,940 $6,635 $6,185 $5,730 

1/2	Page $5,570 $5,255 $5,020 $4,675 $4,315 

1/3	Page $3,720 $3,475 $3,355 $3,130 $2,900 

1/4	Page $2,840 $2,690 $2,555 $2,385 $2,200 

Per inch $375 $355 $325 $300 $280 

*All rates listed are gross

1x 6x 12x 18x

Showcase $930 $850 $775 $670 

advertisiNG rates*
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specifications
accepted digital ForMatS
PDF Hi-resolution (300 dpi minimum)  
Press-/Print-Optimized—all fonts 
embedded/all graphics hi-res and  
linked properly
We can not accept native application 
files, such as QuarkXPress or InDesign.

production chargeS
Ads that do not meet the specs listed 
above or requests for changes to digital 
ads are subject to production charges. 
Contact the production manager for 
details on production charges.

inSertS
Contact production manager for specs 
and shipping instructions for all inserts.

 

creating materials
Set up documents to be final ad  
size (same width and depth as 
mechanical size).
Files for full page ads should be  
set up for BLEED SIZE  
(8.125” width x 11.00” height).
Do not compress linked graphics  
when preparing PDF.
All files must be converted to 
CMYK (NO SPOT COLORS). 
2-Color ads must be CMYK builds.
Trapping must be completed  
prior to creating final PDF.  
Trap at .20 pt. and overprint black.

for libel, slander, invasion of privacy, unfair trade practices, 
copyright	infringement	or	trademark	infringement.

•	 Publisher	will	not	be	responsible	for	any	loss	or	damage	
(including,	without	limitation,	consequential	damages)	of	any	
kind	arising	out	of,	or	attributable	to,	errors	or	omissions	in	
ads except for Publisher’s failure to correct errors clearly and 
unambiguously	marked	by	Advertiser	and	received	by	Publisher	
before the closing deadline.

•	 Liability	of	Publisher	for	the	omission	of	any	portion	of	any	ad	
from	any	publication	will	be	limited	to	a	partial	reduction	in	the	
amount charged by Publisher for such ad based on Publisher’s 
rate card.

•	 In	no	event	will	Publisher’s	liability	for	any	ad	exceed	the	
amount charged by Publisher for such ad.

•	 Frequency	discounts	apply	if	used	within	any	12-month	period;	
otherwise	the	actual	earned	frequency	discount	will	apply.	
Charges	will	be	adjusted	accordingly	at	the	end	of	the	contract	
period. 

•	 A	1/4	page	ad	is	the	minimum	size	required	to	maintain	
frequency discount.

•	 Special	units	such	as	gatefolds	are	available.	Contact	the	
Advertising Sales Representative for pricing.

•	 Conversion	of	film	or	correcting	digital	files	is	not	included	in	
Publisher’s	advertising	price	and	will	be	billed	separately	to	
Advertiser at prevailing rates.

•	 Contact	the	Production	Manager	for	mechanical	quantity	and	
shipping	instructions.	Do	not	use	ROB	sizes	for	furnished	inserts.

•	 A	facsimile	of	each	insert	indicating	proposed	copy	areas	and	
trim edges must be submitted to the Production Manager for 
approval.

•	 A	sample	of	each	insert	must	be	submitted	to	the	Production	
Manager for approval.

•	 Acceptance	of	inserts	is	also	subject	to	postal	service	
regulations.	Any	binding	charges	are	non-commissionable.

•	 Payment	by	Advertiser	is	due	in	full	30	days	from	invoice	date.
•	 If	not	paid	within	30	days,	a	late	charge	equal	to	the	greater	of	
$5.00	or	1.5%	of	the	unpaid	invoice	will	be	automatically	added	
to the invoice amount per month.

•	 Failure	to	pay	as	agreed	may	result	in	the	placement	of	the	
account	with	a	collection	agency	or	attorney.	If	so,	to	the	extent	
permitted	by	law,	Publisher	may	charge	and	collect	from	

Advertiser and Agency, jointly and severally, any collection costs 
and expenses, including court costs and reasonable attorney’s 
fees, in addition to all invoiced amounts, late charges and 
interest.

•	 Any	invoice	submitted	to	Advertiser	will	be	deemed	conclusive	
as	to	its	correctness	unless	Advertiser	provides	a	written,	
detailed	objection	to	Publisher	within	30	days	of	invoice	date.

•	 If	Advertiser	in	good	faith	disputes	any	invoice,	Advertiser	must	
promptly pay all amounts not subject to dispute.

•	 ADVERTISER	AND	AGENCY	WILL	BE	JOINTLY	AND	SEVERALLY	
LIABLE	for	paying	all	amounts	owed	to	Publisher	pursuant	to	
this agreement.  

•	 Publisher	will	apply	a	15%	commission	discount	to	recognized	
agencies on space, color, premiums, and inserts, provided 
acceptable digitally formatted ad is supplied and only if 
Publisher	is	paid	in	full	within	30	days	of	invoice	date.			

•	 The	Advertiser	or	their	Agency	will	be	billed	a	premium	of	not	
less than 15% of earned gross rate for advertising materials 
produced	by	the	Publisher.			Production	charges	are	non-
commissionable.

submitting materials
FTP file transfer upload:  
Contact production  
manager for instructions.
E-MAIL ADS less than 10MB to  
tcampana@accessintel.com

color prooFS
Your digital submissions must be 
accompanied by an accurate SWOP color 
proof. This proof is used by our printer to 
match your ad on press.
If you send an inaccurate proof, the 
reproduction of your ad may not match 
and Access Intelligence, LLC will not 
accept responsibility.

addreSS For  
Sending MaterialS:

POWER magazine
Access Intelligence, LLC
4 Choke Cherry Road, 2nd Floor
Rockville, MD 20850
Attn: Tony Campana

tony caMpana
production Manager 

Access Intelligence 
4 Choke Cherry Road, 2nd Floor 
Rockville, MD 20850
Tel: 301-354-1689 Fax: 301-560-6518
E-mail: tcampana@accessintel.com

production 
information

Size width
(inches)

height
(inches)

width
(mm)

height
(mm)

Spread	w/	bleed 16	1/4	(16.25) 11 413 279

Spread, no bleed 15 10 381 254

Full	page	w/bleed 8	1/8	(8.125) 11 206 279

Full page, no bleed 7 10 178 254

2/3	page 4	9/16	(4.5625) 10 116 254

1/2	horizontal 7 4	7/8	(4.875) 178 124

1/2	vertical 3	3/8	(3.375) 10 86 254

1/2	island	(square) 4	9/16	(4.5625) 7	1/2	(7.5) 116 191

1/3	vertical 2	5/16	(2.3125) 10 58 254

1/3	square 4	9/16	(4.5625) 4	7/8	(4.875) 116 124

1/4	vertical 3	3/8	(3.375) 4	7/8	(4.875) 86 124

Showcase 2	5/16	(2.3125) 4	7/8	(4.875) 58 124

trim size: 7 7/8 in. wide x 10 3/4 in. high (200 mm x 273 mm)

live area: 7 in. wide x 10 in. high (178 mm x 254 mm)

bleed: 8 1/8 in. wide x 11 in. high (206 mm x 279 mm)

mecHaNical specificatioNs
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These rates are subject to change.

•	 This	agreement	sets	out	the	terms	and	conditions	whereby	
Access	Intelligence,	LLC	(“Publisher”)	will	publish	advertisements	
(“ads”)	on	the	POWER,	COAL	POWER,	and	MANAGING	POWER	
websites	as	requested	by	the	undersigned	Advertiser.

•	 Advertiser	has	designated	the	undersigned	Agency	to	act	on	its	
behalf.

•	 Unless	Advertiser	gives	Publisher	written	direction	limiting	the	
authority of Agency, any communication that Publisher may 
receive	from	Agency	will	be	deemed	to	be	given	on	behalf	of,	
and binding on, Advertiser, and any communication given by 
Publisher	to	Agency	will	be	deemed	to	have	been	given	to,	and	
will	be	binding	on,	Advertiser.

•	 Publisher	will	not	be	bound	by,	and	will	disregard,	terms	and	
conditions appearing on insertion orders or copy instructions 
which	conflict	with	provisions	of	this	rate	card.

•	 No	ad	will	be	published	unless	a	signed	insertion	order	setting	
out the ad terms to include start and end dates is received by 
Publisher. 

•	 If	Advertiser	cancels	during	the	course	of	a	campaign,	Advertiser	
will	be	billed	for	the	entire	month	in	which	the	cancellation	is	
received.  If the campaign is based on impressions, Advertiser 
will	be	billed	for	the	impressions	expected	(based	on	a	monthly	
contract	average)	in	the	month	in	which	the	cancellation	is	
received.

•	 Ad	cancellations	will	not	be	considered	authorized	by	Advertiser	
unless	written	confirmation	thereof	is	received	by	Publisher.	

•	 Unless	copy	changes	are	specified	by	Advertiser	in	writing	prior	
to	ad	commencement	date,	Advertiser‘s	most	recent	ad	will	be	
inserted.

•	 Advertiser	is	responsible	for	checking	the	ad	for	corrections	and	
providing	prompt	written	notice	of	errors	or	changes.	Publisher	is	
not responsible for correcting an error in an ad unless Advertiser 
has	notified	Publisher	in	writing.	

•	 If	all	necessary	ad	materials	are	not	received	by	Publisher	prior	
to the ad commencement date, Publisher can not guarantee 
inclusion of such materials.

•	 All	ads	are	subject	to	approval	by	Publisher.		In	its	sole	and	
absolute discretion, Publisher may refuse any ad submitted and 
may cancel any order for any ad.

•	 Although	efforts	will	be	made	to	comply	with	positioning	
requests, final positioning of ads is at the sole discretion of the 
Publisher.	In	no	event	will	adjustments	or	refunds	be	made	
because of the position of an ad.

•	 The	Advertiser	or	their	Agency	will	be	billed	a	premium	not	less	
than 15% of earned gross rate for advertising materials produced 
by the Publisher.   

•	 Advertiser	and	Agency	agree,	jointly	and	severally,	to	indemnify	
and hold Publisher harmless from any loss, liability, damage, 
claim or expense, including reasonable attorney’s fees and all 
other costs of litigation or settlement, arising out of or attributable 
to the Advertiser’s ads.  Publisher’s right of indemnification 
extends,	without	limitation,	to	any	claims	for	libel,	slander,	
invasion of privacy, unfair trade practices, copyright infringement 

or	trademark	infringement.
•	 Publisher	will	not	be	responsible	for	any	loss	or	damage	
(including,	without	limitation,	consequential	damages)	of	any	kind	
arising out of, or attributable to, errors or omissions in ads except 
for Publisher’s failure to correct errors clearly communicated in 
writing	by	Advertiser	and	received	by	Publisher.

•	 In	no	event	will	Publisher’s	liability	for	any	ad	exceed	the	amount	
charged by Publisher for such ad.

•	 Payment	by	Advertiser	is	due	in	full	30	days	from	invoice	date.
•	 If	not	paid	within	30	days,	a	late	charge	equal	to	the	greater	of	
$5.00	or	1.5%	of	the	unpaid	invoice	will	be	automatically	added	to	
the invoice amount per month.

•	 Failure	to	pay	as	agreed	may	result	in	the	placement	of	the	
account	with	a	collection	agency	or	attorney.	If	so,	to	the	extent	
permitted	by	law,	Publisher	may	charge	and	collect	from	
Advertiser and Agency, jointly and severally, any collection costs 
and expenses, including court costs and reasonable attorney’s 
fees, in addition to all invoiced amounts, late charges and interest.

•	 ADVERTISER	AND	AGENCY	WILL	BE	JOINTLY	AND	SEVERALLY	
LIABLE	for	paying	all	amounts	owed	to	Publisher	pursuant	to	this	
agreement.  

•	 Any	invoice	submitted	to	Advertiser	will	be	deemed	conclusive	
as	to	its	correctness	unless	Advertiser	provides	a	written,	detailed	
objection	to	Publisher	within	30	days	of	invoice	date.

GENERAL TERMS AND CONDITIONS - EMEDIA

webSite
 » File Formats: FLASH, GIF or JPG    
 » Please note: If a flash file is being provided, please 
make sure the following action script coding is 
inserted in the file and the URL is NOT hard 
coded/embedded in the file. We will put the 
URL on the order.  In addition, please provided a 
backup gif/jpg file on (release) {getURL (_level0.
clickTag, "_blank");}

 » Animation: Yes, if the ad is animated,  
it should continuously loop 

 » File Size: The file size must be 60K or less.  
 » 3rd Party Tags are accepted: Double-Click, 
Atlas, Media Media etc. Please contact sales 
representative for list of supported vendors.

banner ad 
specifications

banner ad sizes
w

e
b

S
it

e

e-media specificatioNs

970x90 Slider ad (rising Stars ad)

page 
peel ad

970x90 Super leaderboard ad

300x250 
banner ad

180x150  
banner ad

300x250 
banner ad

300x250 
banner ad

e-newSletter
 » Flash Ads accepted: NO 
 » File Formats: JPG only
 » Animation: NO
 » File Size: The file size must be 40K or less. 
 » Text/logo ads available (50 -100 words text & logo; 
ad size 150x100, plus website link)
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electric power
april 1 – 3, 2014, new orleans, la &  april 21 – 23, 2015, rosemont, il
The ELECTRIC POWER Conference & Exhibition brings together thousands of the industry’s key players and top 
professionals for four days of business-building, industry-advancing collaboration. These key decision makers are seek-
ing products, services and technologies to help them run a cleaner, more fuel-efficient plant and to interact with leading 
industry suppliers who have the answers they need. ELECTRIC POWER Conference & Exhibition was created by the 
power industry, for the power industry.
For	more	information,	please	visit	www.electricpowerexpo.com	

215-1  >   C = 100, M = 40, Y = 0, K = 10

229-1  >   C = 100, M = 5, Y = 5, K = 0

294-1  >   C = 50, M = 0, Y = 100, K = 0

BLACK

50% BLACK

TYPEFACES

ASIAN SBC   >  VERLAG BOLD

USERS’ GROUP  >  VERLAG BLACK

  (NOTE: APOSTROPHE IS ENLARGED FROM BALANCE OF TYPE SIZE SO IT 
   APPEARS IN BETTER PROPORTION, ESPECIALLY WHEN REDUCED)

energyocean
INTERNATIONAL

NEW opportunities.

NEW connections.

NEW orlEaNs.

NEW ideas.

Ernest N. Morial Convention Center

New OrleaNs, la
april 1–3, 2014

www.electricpowerexpo.com

Want to stay on top of new opportunities? New ideas to help you 

generate cleaner energy? New technology solutions to make your 

facility leaner, better and more responsive to demand? Make new 

connections and widen your professional circle? Be in New Orleans 

this April for everything you need to keep pace with the most 

important issues and at the forefront of everything new.

DON’t miss eleCtriC pOwer 2014! 
register today and save $300.

ngl Forum
San antonio, dec. 8-10, 2014 
The NGL Forum is held in the same tradition as the LDC Gas Forums, with all facets of the liquids-rich industry 
coming together to network and hear from industry leaders on vital issues and forecasts in the midst of this 
crucial market opportunity. 
For	more	information,	visit	www.nglforum.com	or	 
contact	Christy	Coleman	at	713-343-1873	or	christyc@tradefairgroup.com.

asian Sbc users’ group annual conference  
Fall 2014
The Asian SBC (sub-bituminous coal) Users’ Group is Asia’s premier conference created to promote the safe, 
efficient, and economic use of sub-bituminous coals by generating companies. The users’ group focus includes 
safety, handling, combustion, characteristics and risk management. 
For	more	information,	please	visit	www.asiansbcusers.com

ldc gas Forums
ldc gas Forum/Southeast, atlanta, apr. 14-16, 2014 
ldc gas Forum/northeast, boston, June 16-18, 2014 
ldc gas Forum/Mid-continent, chicago, Sept. 8-10, 2014 
ldc gas Forum/rockies & west, los angeles, oct. 6-8, 2014 
ldc gas Forum/canada, toronto, nov. 10-12, 2014 
The LDC Gas Forums, consisting of five regional conferences held annually, are the premier events for the natural gas 
industry to meet and do business. The conferences are highly regarded for providing excellent content and networking 
opportunities that bring together buyers and sellers in the natural gas marketplace. The Forums cover issues affecting all 
aspects of the natural gas marketplace, including sources of supply, utilization of storage, infrastructure projects, LNG 
opportunities, hedge fund analysis and supply constraints.
For	more	information,	visit	www.ldcgasforums.com	or	 
contact	Christy	Coleman	at	713-343-1873	or	christyc@tradefairgroup.com.

retech 
washington, d.c., Sept. 3-5, 2014
RETECH assembles all of the renewable energy technologies, industries and applications in one place; providing 
government officials, executives, engineers, financiers, and other professionals a one-stop annual update on renewable 
energy. The event’s conference program is well-known for delivering unparalleled educational content from over 100 
industry leading speakers, covering all of the industry’s key technologies: wind, solar, hydro, ocean, geothermal, biomass, 
biofuels, and waste energy. It also includes cross-cutting sections on markets, industry, finance and policy. RETECH’s 
largescale Trade Show Exhibition features hundreds of companies and organizations demonstrating the industry’s newest 
technologies, products and services.
For	more	information,	visit	www.RETECH2014.com	or	 
contact	Stephen	McCollum	at	301-354-1503	or	smccollum@accessintel.com.

energy ocean
June 3-5, 2014, atlantic city, nJ.
Energy Ocean is the world’s leading event focusing on renewable and sustainable energy from the oceans and is the 
primary education platform and networking event for key players in the industry. Attendees will learn of the latest 
technological advances, investment opportunities, regulatory issues, and planned and implemented projects around 
the world. No other event provides such strategically targeted networking opportunities. 
For	more	information,	visit	www.energyocean.com	or	 
contact	Stephen	McCollum	at	301-354-1503	or	smccollum@accessintel.com.

prb coal users’ group annual Meeting
april 1-3, 2014, new orleans, la &  april 21 – 23, 2015, rosemont, il 
The PRB Coal User’s Group annual meeting is for generating companies using or considering the utilization of sub-
bituminous Powder River Basin coal. Session topics include handling/storage, combustion, environment issues and fire 
protection and leave plenty of time to network and walk the ELECTRIC POWER exhibit hall to touch, feel and question 
exhibitors on new technology. 
For	more	information,	please	visit	www.prbcoals.com

power iNdustry eveNts



Create brand recognition by advertising in our digital 
issue with these enhanced features!

banner ads: above issue 
and in email Notices
Banner ads can be included above a digital edition. 
In this case, ads are served into the digital edition 
in real time. Banner ads can also be included in 
the email notification which allows you maximized 
exposure to all digital issue subscribers. 
price: $2,500

cover wraps/ 
insert cards
Images replicating traditional print cover wraps and 
blow in cards can be added over any page. This feature 
increases exposure and brand awareness for your 
company as these images must be closed by the reader 
in order to view the page underneath.
price: $2,900

cover ‘Ø’ ad
Your ad can be placed to the left  
of our cover for all viewers to see.  
Get noticed with this additional 
cover image feature. 
price: $3,500

diGital issue advertisiNG



brc forms
Business reply card forms can collect 
a reader’s name, email address, and 
comments, which are then sent to a 
designated email address. Get connected 
with qualified customers with this 
valuable communication tool. 
price: $1,900

custom flash  
animation
Insert your customized ad design  
to enhance and suit a particular  
ad concept.  Get your ad noticed  
with your unique flash animation.  
price:  $1,000

in –page ads: rotating flash
A static image from a page can be replaced with your 
rotating ads. Since these ads rotate while the reader is 
viewing the page, your combination of ads will stand 
out from other ads on that page. 
price: $1,000

diGital issue advertisiNG



POWER magazine’s print and digital job resources allow you to target passive and active job 
seekers in our community of power generation professionals. Reach them through all the media 
they use, in any combination – print, online, and, e-newsletters.

POWER magazine’s classified advertising section has long 
been a reference for those seeking employment or job growth 
within the power generation industry.  With more than 66,000 
subscribers worldwide and approximately 193,000* readers of each 
issue (subscribers and pass-along readers), POWER magazine’s 
classified advertising section offers a tremendous opportunity to 
reach people at the plant or in the office.  

* 2013 Signet Readership Study

print
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Management • Technical • Contract
Nuclear • Fossil • Renewable • T&D

 Sanford Rose Associates
265 Main St. Akron OH. 44308

888-333-3828 • Fax 330-762-6161
resume@SROCPower.com

Best Recruiters in Power!

Opportunities in Operations and Maintenance,

Project Engineering and Project Management,
Business and Project Development,

First-line Supervision to Executive Level Positions.
Employer pays fee. Send resumes to:

POWER PROFESSIONALS

P.O. Box 87875
Vancouver, WA 98687-7875

email: dwood@powerindustrycareers.com

(360) 260-0979 l (360) 253-5292
www.powerindustrycareers.com

Ray Dauria Associates
Specializing in recruiting for
power sector positions with a focus on  
Electric Generation  and Transmission 

rdauria@rdpowerjobs.com
www.rdpowerjobs.com

POWER PLANT 
POSITIONS

Progress Energy Florida has expanded its 
generation and is currently seeking high-
ly qualified Combined Cycle Combustion 
Turbine Technicians to operate and maintain 
state of the art Combined Cycle units at 
Hines Energy Complex located near Bartow, 
Florida. For more information or to apply visit 
our website at:
http://www.progress-energy.com/aboutus/

employment/postings/jobs.cfm  
keyword Bartow
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READER SERVICE NUMBER 202

READER SERVICE NUMBER 200

Combustion, Energy 
and 

Steam Specialists Ltd.

Surplus Power Plant

Specialists in the Valuation, 
Marketing, Sourcing, and 

Relocation of Surplus Power 
Plant & Auxiliary Equipment

Tel: +44 (0)1856 851177      Fax: +44 (0)1856 851199 
E.mail: enquiries@cess.co.uk    Web: www.cess.co.uk

READER SERVICE NUMBER 201

POWER PLANT BuyERS’ MART

0508 Power Classified.indd   59 4/22/08   2:05:50 PM

job postings 
product duration cost 

Single	30-Day	Job	Posting 30 days $250

Single	30-Day	Job	Posting	 
+ one inch print ad

30 days $500

Featured Employer Spotlight 30 days $300

5-Pack	of	30-Day	Job	Postings	* 365 days $1000

10-Pack	of	30-Day	Job	Postings	* 365 days $1,750

25-Pack	of	30-Day	Job	Postings	* 365 days $3,500

50-Pack	of	30-Day	Job	Postings* 365 days $6,500

Unlimited	job	postings	for	one	year* 365 days $9,000

POWER magazine’s Careers-in-POWER job center focuses 
exclusively on jobs in power generation. Post your open 
jobs at www.CAREERSinPOWER.com today. Ask about our 
posting for interns.  

online

* Usable for: 30-day job postings.  

Target the Strongest
Job Candidates in 
Power Generation

1x 3x 6x 12x 

cost per inch $315 $295 $270 $230



e-newSletter
Our “Just Posted Jobs” e-newsletter will deliver your job posting 
directly to more than 66,000 in-boxes, each week. Target the most 
qualified active and passive job seekers in the energy industry with 
highlighted job listings and ad banners.  

ad banners 
All prices are for 30 days and 
are available online or in the 
weekly e-newsletter.  Call 
your representative if you 
are interested in receiving a 
discount for advertising in both.

product cost

Hot	Listing	(below	top) $75

product cost

Full issue sponsorship $4,500

TOP	BANNER-	 
Leaderboard 728 X 90 

 $2,500

Text Ad  $2,500

CLOSING	POSITION-	
Leaderboard  728 X 90 

 $2,000

Skyscraper		160	X	600 $2,200

Vertical	Banner	160	X	240	 $1,300

Diane burleson  
E-mail: dianeb@powermag.com  

Direct: 512-337-7890 

Cell: 713-444-9939

listings
Highlighted “Hot” job listings 
will send candidates directly to 
your job listing and ensure your 
listing’s premium position at the 
top of the e-newsletter.

“StarburSt”

Featured eMployer

duration cost 

1 month $900

3 months $2,300

6 months $4,800

1 year $7,800

featured employer  
3 exposures for the cost of 1!
The Careers-in-POWER Featured Employer 
program provides your company with 
exposure around our most popular media. 
This premier advertising opportunity 
ensures that your company’s name, 
including a link to your site, is seen by 
thousands of visitors.  Includes placement 
on the POWERmag.com home page, 
Careers-in-POWER home page and 
proponent above-the-fold positioning in our 
weekly Careers-in-POWER e-newsletter.

Best 
Buy!

Target the Strongest
Job Candidates in 
Power Generation



Take full advantage of your  
exposure in the leading industry-respected 

publication, POWER magazine.

when you repurpose an article from an 
industry publication, you are creating 
a connection between your company 
and the industry-respected brand of 
the magazine. no matter what your 
current marketing plan, we have a 
product that will enhance your print, 
email and online marketing efforts:

 » Reprints
 » Eprints
 » Interactive Digital Reprints
 » Mobile Reprints
 » QR Codes
 » Framed and Desktop Awards
 » Counter Cards
 » Posters 
 » Licensing

As the exclusive reprint supplier for POWER magazine,  
we at Wright’s Media are ready to help you design a reprint that 

will showcase any article.

Call me and I’ll be happy to develop a custom package that will 
help you meet your marketing goals.

sam Hunt
Account Representative, Content Management

Wright’s Media
2407 Timberloch Place, Suite B

The Woodlands, Texas 77380
ph	281-419-5725	x124	|		shunt@wrightsmedia.com

coNteNt repurposiNG

reprints give you the opportunity to take 
an article directly from the publication 
and transform it into custom marketing 
material that will have a direct impact 
on your bottom line. let us help you 
personalize your reprint with your 
corporate logo, company information or 
highlighting. the possibilities are endless!

 » Marketing Kits
 » Sales Collateral
 » Online Marketing
 » Social Networking
 » Trade Shows
 » Direct Mail
 » Investor Relations
 » Employee Newsletters
 » Employee Recognition



 

advertisiNG sales

Michael groSSMan 
713-343-1887  
mgrossman@accessintel.com

vice president  
& group publisher

sales production
tony caMpana
Production Manager  
tcampana@accessintel.com

Michele white 
Senior Designer

danielle JaMar
Senior Designer

Mike conti
Marketing Director

JenniFer brady
Marketing Manager

www.powermag.com

associate publisher
AL, AR, CA, FL, GA, LA, MD, MS, NC, 
OR, PA, SC, TN, TX, VA, WV

A Publication of

Matt grant 
713-343-1882 
mattg@powermag.com

South Korea

peter kwon
+8210 8223 2876 
+82 2 416 2876
peterhkwon@hanmail.net

Japan 

katSuhiro iShii
+81 (0) 3 5691 3335
+81 (0) 3 5691 3336
amskatsu@dream.com

China

rudy teng
+86 13818181202 (China) 
+886 921322428 (Taiwan) 
rudy.teng@gmail.com

Classified Advertising
&  POWER Buyers’ Guide

diane burleSon
512-337-7890
dianeb@powermag.com

AZ, CO, IA, ID, IL, IN, KY, KS, MI, 
MN, MO, MT, ND, NE, NM, NV, OH, 
OK, SD, UT, WA, WI, WY

dan gentile
512-918-8075
dang@powermag.com

CT, DE, MA, ME, NY, NY, NH, RI, VT

ed Mueller
309-278-8120 
Edm@powermag.com

UK/ Germany/Switzerland/ 
Austria/Eastern Europe/ 
Scandinavia/Benelux

petra trauteS
+49 (69) 58604760 
ptrautes@che.com

Italy/France/ 
Spain/Portugal

Ferruccio Silvera
+39 (0) 2 284 6716
ferruccio@silvera.it

India/GCC

Faredoon b. kuka
+91 22 6570 3081
+91 22 6570 3082
kuka@rmamedia.com


